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Resumen

La investigacion se centra en encontrar cudles son los factores criticos de éxito mirados a
través del visual merchandising que se supone aplicar en los locales comerciales y cual es
su relacion con la composicion interior del espacio de supermercados mediante la revision
bibliografica, posteriormente se propondra una matriz de analisis que vincula los factores
de visual merchandising con las variables de configuracion espacial, de percepcion visual
y sensorial; éste instrumento propicia conocer cémo estos elementos hacen parte en la
relacion cliente — espacio que es ordenada a través del disefio y que inciden en el éxito de

un supermercado.
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Abstract of the project

Critical success factors in supermarkets. An analysis from visual merchandising, architecture and

Title of the project design operations.

Project subtitle

This investigation seeks to find the critical success factors detected through visual merchandising
that are supposed to be applied in commercial premises and what its relationship is with the
interior composition of the supermarket space, all of it through a bibliographic review. After, a

Summary: matrix of analysis was proposed to connect the factors of visual merchandising with the variables
of spatfial configuration, visual and sensory perception. This instrument promotes knowing how
these elements are part of the customer-space relationship that is ordered through design and
that affect the success of a supermarket.

Critical factors of success, supermarket, interior design, visual merchandising, spatial

Keywords configuration, perception.
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