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Resumen

El objetivo del presente estudio fue identificar los principales atributos y beneficios
valorados por el consumidor del sector de tecnicentros automotrices en Cuenca, y analizar
la relacion entre la variable dependiente y las variables independientes elegidas, con el
propdsito de aportar a la literatura sobre rasgos de personalidad y calidad percibida y
determinar las implicaciones del estudio a nivel empresarial. Se utilizé el método de
investigacion cientifica, aplicando un cuestionario que se construyd con base en 29
preguntas, de las cuales 15 estuvieron dirigidas a medir la personalidad, para medir la
variable facilidades se utilizaron 5 preguntas y para medir la variable dependiente que era
la calidad percibida se utilizaron 6 preguntas. Los resultados demostraron la importancia
de la gestion de la calidad de los servicios disefiados para los clientes de la empresa, al
establecer que las relaciones con los mismos se ven afectadas no sélo por la interaccion
y la experiencia, sino también por sus caracteristicas y rasgos personales que los hacen
diferentes.

Palabras clave: calidad percibida, facilidades, personalidad, variable dependiente,

variables independientes.



Abstract

The objective of this study was to identify the main attributes and benefits valued by the
consumer of the automotive technical center sector in Cuenca, and to analyze the
relationship between the dependent variable and the independent variables chosen for the
study, with the purpose of contributing to the literature on personality traits and quality
and determine the implications of the study at the business level. The scientific research
method was used, applying a questionnaire that was built based on 29 questions, of which
15 were aimed at measuring personality, divided into three questions for each trait; 5
questions were used to measure the facility variable, and 6 questions were used to measure
the dependent variable, perceived quality. The results demonstrated the importance of
managing the quality of services designed for the company's clients, establishing that
relationships with them are affected not only by interaction and experience, but also by
their characteristics and personal traits that make them different.

Keywords: dependent variable, facility, independent variable perceived quality,

personality.
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