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RESUMEN

En esta investigacion se proponen estrategias digitales de enfoque
comercial para Chocopepa, un emprendimiento local. Para ello, se analizan
los principales desafios que enfrenta una marca en crecimiento con
presupuesto limitado. A la vez, se abordan temas recurrentes en publicidad
digital como e-branding, marketing de guerrilla, marketing mix, y otros. Con
ello, se plantea un método cualitativo de tipo investigacidén-accion, basado en
discusion de grupos focales y analisis relacional auxiliado en referentes
homologos. Se identificd que el uso del storytelling, recursos de linea grafica,
publicidad testimonial y coherencia narrativa, son imprescindibles en el
contenido. Simultaneamente, se sugiere poner énfasis en la transmision de
emociones Yy experiencias al usuario, exponiendo aplicaciones y
recomendaciones practicas del producto en multiples escenarios. Finalmente,
se determind que las estrategias concatenadas con responsabilidad social,
identidad y valor de marca, son primordiales para un 6ptimo posicionamiento
en el mercado. Adicionalmente, se definié el empaque idoneo para
Chocopepa, aplicando los conceptos inferidos.

Palabras clave: Chocopepa, disefio de empaque, e-branding, estrategias
digitales, identidad de marca, marketing, publicidad digital.

ABSTRACT

In this research, digital commercial strategies are proposed for
Chocopepa, alocal enterprise. The primary challenges faced by a growing
brand with a limited budget are analyzed. Recurrent topics in digital
advertising such as e-branding, guerrilla marketing, marketing mix, and
others are addressed. A qualitative action-research method is proposed, based
on focus group discussions and relational analysis assisted by analogous
references. It was identified that the use of storytelling, graphical line
resources, testimonial advertising, and narrative coherence are essential in the
content. Simultaneously, emphasis is suggested on conveying emotions and
experiences to the wuser, showcasing practical applications and
recommendations of the product in multiple scenarios. Finally, it was
determined that strategies aligned with social responsibility, identity, and
brand value are crucial for optimal market positioning. Additionally, the ideal
packagingfor Chocopepa was defined, applying the inferred concepts.

Keywords: Brand identity, Chocopepa, digital strategies, digital
advertising, e-branding, marketing , packaging design.
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