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Export Performance of the Food Sector of Ecuador: 

Growth and Boosters Period 2017-2022. 
 

Abstract  

Ecuador's food sector has become one of the most important sectors of the country's 

national economy. Studying and understanding how the food and beverage sector adapts to 

new consumer trends and how it takes advantage of emerging opportunities is key to 

implementing new business strategies and policies to ensure its long-term success. The 

objective of this study is to evaluate the export performance of the Ecuadorian food sector 

during the period 2017-2022 and study which are its main drivers that have promoted or 

limited its growth. For this, an analysis of commercial data and a review of relevant literature 

was carried out through the use of the PRISMA methodology, where the transparency of the 

procedure was guaranteed, obtaining results that allowed the proposed objectives to be met. 

The diversification of the export basket and the development of added value to agricultural 

and fishery products, as well as innovation and technological investment, have been growth 

factors that have allowed us to improve the competitiveness of Ecuadorian products in the 

face of international competition, allowing us to achieve record figures in terms of of value 

and volume exported in terms of leading products such as shrimp, bananas, cocoa, among 

others. 

 

Key words: PRISMA, Food Sector, Exports, Products, Growth 

 

 

Desempeño Exportador del Sector Alimentario del 

Ecuador: Crecimiento e Impulsores Período 2017-2022 
 

Resumen 

El sector alimentario del Ecuador se ha convertido en uno de los sectores más 

importantes de la economía nacional del país. Estudiar y comprender cómo el sector de 

alimentos y bebidas se adapta a las nuevas tendencias de consumo y de qué manera 

aprovecha las oportunidades emergentes es clave para implementar nuevas estrategias y 

políticas comerciales para garantizar su éxito a largo plazo. El presente estudio tiene como 

objetivo evaluar el desempeño exportador del sector de alimentos del Ecuador durante el 

periodo 2017-2022 y estudiar cuales son sus principales impulsores que han impulsado o 

limitado su crecimiento. Para ello se realizó un análisis de datos comerciales y de revisión de 

literatura relevante por medio del uso de la metodología PRISMA donde se logró garantizar 

la transparencia del procedimiento obteniendo resultados que permitieron cumplir con los 

objetivos propuestos. La diversificación de la canasta exportador y el desarrollo de valor 

agregado a productos agrícolas y pesqueros así como la innovación e inversión tecnológica 

han sido factores de crecimiento que han permitido mejorar la competitividad de los 

productos ecuatorianos frente a la competencia internacional permitiendo alcanzar cifras 

récord en términos de valor y volumen exportado en cuanto a los productos líderes como es el 

camarón, banano, cacao, entre otros.  

 

Palabras clave: PRISMA, Sector Alimentario, Exportaciones, Productos, Crecimiento 
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Export Performance of the Food Sector of Ecuador: 

Growth and Boosters Period 2017-2022. 
 

1. Introduction  

The food sector plays a fundamental role in the Ecuadorian economy, representing a substantial part 

of the Gross Domestic Product (GDP) and the country's non-oil exports. In recent years, this sector has 

experienced sustained growth, driven by a growing internal and external demand for agricultural products 

and processed foods. However, it also faces significant challenges, such as concentration on few 

commodities, the need to add value and adopt more sustainable practices, and finally adapting to global 

consumer trends. 

In this context, the present study aims to evaluate the export performance of the Ecuadorian food 

sector during the 2017-2022 period. Through an exhaustive analysis of trade data and a review of relevant 

literature, we seek to understand the factors that have driven or limited the growth of Ecuadorian food 

exports in this period. 

The main motivation of this research lies in the importance of the food sector for the national economy and 

its potential to contribute to the economic and social development of the country. By identifying the strengths 

and weaknesses of export performance, recommendations and strategies can be formulated to strengthen the 

competitiveness of the sector in international markets. 

Furthermore, this study becomes relevant within the framework of global consumption trends, where a 

growing preference for healthy, organic and sustainably produced foods is observed. Understanding how the 

Ecuadorian food sector adapts to these trends and takes advantage of emerging opportunities is crucial to 

ensuring its long-term success. 

This work, then, aims to provide a comprehensive perspective on the export performance of Ecuador's 

food sector, identifying the key factors that have driven or limited it in the period 2017-2022. The findings 

and recommendations derived from this research could be useful for decision makers in the public and 

private sectors, as well as for future research in this area. 

 

1.1 General Objective 
Evaluate the export performance of Ecuador's food sector during the period 2017-2022, with the 

purpose of understanding growth and boosters’ factors. 

 
1.2 Specifics Objectives 

1. Evaluate the export performance of the Ecuadorian food sector during the period 2017-2022. 

2. Quantify the monetary value of exports of food products, breaking down the information by year of 

evaluation, as well as identifying the predominant destination markets. 

 

2. Theoretical Framework 

2.1. Definition and measurement of export performance 

The concept of export performance has been widely studied in the literature, and there are various 

approaches for its measurement and evaluation. According to (Navarro-García et al., 2016), export 

performance can be approached from an economic, strategic or mixed perspective. The economic perspective 

focuses on financial indicators such as sales volume, market share or profitability of exports (Navarro-García 

et al., 2016; Sousa et al., 2008) on the other hand, the strategic approach evaluates the compliance with non-

financial objectives, such as expansion into new markets or brand positioning (Navarro-García et al., 2016). 

A mixed approach, such as that proposed by Carneiro et al. (2021), combines both perspectives and 

considers multiple dimensions, such as economic and strategic performance, the attitudes and perceptions of 

managers, and the level of innovation and adaptability of the company. This comprehensive view allows for a 

more complete evaluation of export performance, recognizing the complexity of the factors that influence the 

success of export activities. 

 

Regarding measurement, the most used methods include quantitative indicators, such as export figures, 

export intensity (proportion of sales destined for export) and the profitability of exports (Navarro-García et al., 

2016; Sousa et al., 2008). Multi-item scales based on surveys are also used, which capture managers' 

perceptions of export performance in different dimensions (Navarro-García et al., 2016). 
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2.2. The Ecuadorian food sectors 

The Ecuadorian food sector has shown sustained growth in recent years, driven by growing internal 

and external demand for agricultural products and processed foods. According to data from the Central Bank 

of Ecuador  (BCE, 2022), the food and beverage industry represented 6.6% of GDP in 2021, becoming one of 

the most important sectors for the national economy. 

However, the sector faces several challenges. On the one hand, the concentration of exports on a few 

basic products such as bananas, shrimp and cocoa (Calvache et al., 2019; Gonzabay et al., 2021) ) limits 

opportunities for diversification and added value. On the other hand, agricultural and processing practices must 

evolve towards more sustainable and environmentally friendly models to adapt to global consumption trends 

(Orrego et al., 2020; Sánchez Peñaloza et al., 2023). 

According to a report from the International Finance Corporation (Corporación Financiera 

Internacional, 2021), there is great growth potential in the Ecuadorian food sector if value can be added to 

products, through innovation, organic certification and labeling, and the adoption of advanced technologies in 

production and processing. Furthermore, access to new markets through trade agreements (Caicedo et al., 

2021) and adaptation to global trends in healthy and sustainable consumption (Food and Agriculture 

Organization of the United Nations, 2021) are key factors. to boost the export performance of the sector. 

 

2.3. International food markets trends 

The global food market is constantly evolving, driven by demographic, economic and sociocultural 

changes. According to a report by the (Food and Agriculture Organization of the United Nations, 2021) 

global demand for food will continue to grow due to increasing population and urbanization, particularly in 

developing regions such as Asia and Africa. 

 

At the same time, significant changes are observed in consumption patterns, with a growing preference 

for healthy, organic, additive-free and sustainably produced foods (Corporación Financiera Internacional, 

2021; Orrego et al., 2020). This trend is driven by increased health and environmental awareness, as well as an 

increase in consumer purchasing power in some emerging markets  Food and Agriculture Organization of the 

United Nations, 2021). 

According to a report from the World Trade Organization (2022) international food trade has been 

favored by the proliferation of regional and bilateral trade agreements, which facilitate access to new markets 

and reduce tariff and non-tariff barriers. However, protectionism and geopolitical tensions have also created 

challenges to the free flow of food products globally. 

 
2.4. Boost factors of the export growth 

Several key factors drive export growth in the food sector. First, growing international demand and 

changes in consumption patterns towards healthier and more sustainable products (Michael Morris et al., 

2020; Food and Agriculture Organization of the United Nations, 2021) create opportunities for exporters. that 

can adapt to these trends. 

Another important factor is participation in regional and bilateral trade agreements, which facilitate 

access to new markets and reduce barriers to trade (Caicedo et al., 2021; Mundial del Comercio, 2022). 

These agreements can be particularly beneficial for developing countries, such as Ecuador, by expanding 

their export markets. 

Furthermore, innovation and added value in food products are essential to increase competitiveness in 

international markets. This includes the adoption of advanced technologies in production and processing 

(OECD, s. f.), as well as organic certification, labeling, and the development of differentiated products 

(Corporación Financiera Internacional, 2021; Polo Otero et al., 2018). 

In this sense, sustainability in environmental, social and economic terms has become a key factor for 

the success of food exports (Orrego et al., 2020; Programa de las Naciones Unidas para el Medio Ambiente, 

2022) Increasingly informed consumers demand products produced responsibly, respecting labor rights and 

minimizing environmental impact. 
 

2.5. Barriers to trade  

Trade barriers represent one of the main obstacles to the export performance of the food sector. These 

barriers can take various forms, such as tariffs, quotas, technical regulations, sanitary and phytosanitary 

measures, among others (Boza Martínez, s. f.; Mundial del Comercio, 2022). 
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According to a report by the World Trade Organization, (2022), non-tariff measures, such as 

technical and health regulations, have gained importance in recent years and can represent significant 

barriers, especially for developing countries. These measures, although implemented with the aim of 

protecting health and the environment, can sometimes be discriminatory or stricter than necessary, making 

access to international markets difficult. 

 

A study carried out by Fugazza (2021) for the Economic Commission for Latin America and the 

Caribbean (ECLAC) found that non-tariff measures have a significant negative impact on the region's agri-

food exports. The impact was particularly notable in products such as fruits, vegetables and meats, where 

sanitary and phytosanitary regulations are stricter. 

 

In addition to technical barriers, tariff barriers can also hinder food trade. Although tariffs have 

gradually decreased due to regional and multilateral trade agreements, they still persist in some sectors and 

markets (World Trade Organization, 2022). According to a report by (BCE, 2022), average tariffs applied to 

agricultural products are higher than those applied to non-agricultural products, which can affect the 

competitiveness of food exporters. 

 

2.6. Innovation and added value in the food sector 

Innovation and added value are key factors to boost export performance in the food sector. 

According to Polo Otero et al. (2018), companies that innovate in their products, processes and marketing 

strategies have greater chances of success in international markets, by offering differentiated products 

adapted to market trends. 

One promising approach is the incorporation of sustainable and healthy features into food products, 

making them more attractive options for increasingly health- and environmentally conscious consumers 

(Corporación Financiera Internacional, 2021; Orrego et al., 2020). This can be achieved by adopting organic 

farming practices, product certification, nutritional labeling, and reducing additives and preservatives. 

Furthermore, innovation in production and processing processes can improve the efficiency, quality and 

sustainability of food products (Navas et al., 2023). Esto puede incluir la adopción de tecnologías avanzadas, 

como la agricultura de precisión, la automatización y la trazabilidad digital, que permiten un uso más eficiente 

de los recursos y una mayor transparencia en la cadena de suministro (Food and Agriculture Organization of 

the United Nations, 2021). 

According to a study by the Organization for Economic Cooperation and Development (OECD, 

2021), food companies that invest in innovation and new product development have higher export growth 

rates and greater participation in international markets. 

 

2.7. Global economic climate and its impact on the food sector 

The global economic climate has a significant impact on the performance of the food sector and its 

ability to export. In recent decades, economic growth and the formation of a global middle class in emerging 

countries have driven demand for agricultural products and processed foods (Michael Morris et al., 2020; Food 

and Agriculture Organization of the United Nations, 2021). 

However, this increase in demand has also put pressure on natural resources and posed challenges to 

the sustainability of food systems Food and Agriculture Organization of the United Nations, 2021; United 

Nations Environment Program Environment, 2022). Furthermore, commodity price volatility and the impacts 

of climate change on agricultural production have affected food supply stability and food security in some 

regions (Michael Morris et al., 2020). 

In this context, recent disruptions in global supply chains, caused by the COVID-19 pandemic and 

geopolitical conflicts, have highlighted the importance of having resilient and sustainable food systems (World 

Trade Organization, 2022; Program of the United Nations Environment Program, 2022). 

To maintain strong and sustainable export performance, food sector actors must anticipate and adapt to 

changing international market conditions, adopting more sustainable practices, diversifying their production 

and taking advantage of the opportunities offered by new technologies and trade agreements (World 

Organization of Trade, 2022; Food and Agriculture Organization of the United Nations, 2021). 
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3. Literature review 

The previous literature has addressed different aspects related to the Ecuadorian food sector and its 

export performance. Carrillo, 2009) studied the evolution of the food and beverage industry in Ecuador, 

evidencing its importance for the national economy and its vulnerability to external shocks, which lays the 

foundations for understanding the context of the sector. 

Regarding foreign trade, Durán (2019) examined the bilateral food trade structure with Colombia 

and Peru, highlighting the role of intermediate goods and regional value chains, which is relevant given that 

these neighboring countries are key trading partners for Ecuador in this sector. 

Several studies have focused on specific products of the Ecuadorian food sector and their export 

potential (Caicedo et al., 2021; Gonzabay et al., 2021; Navarro-García et al., 2016), analyzed the exports of 

products such as chocolate, shrimp, dragon fruit, avocado and banana, respectively. These works highlight 

the importance of complying with international standards and the need for efficient export models. 

Regarding international food market trends, Orrego et al. (2020) y Lalanne (2019) have highlighted 

the growing demand for healthy, sustainable and value-added products, which represents an opportunity and 

a challenge for the Ecuadorian food sector in global markets. 

Some authors have also analyzed the factors that drive export growth, such as international 

demand, trade agreements, innovation, added value and sustainability (Caicedo et al., 2021; Michael Morris 

et al., 2020; Orrego et al., 2020; Polo Otero et al., 2018). These aspects are key to strengthening the export 

performance of the Ecuadorian sector. 

On the other hand, trade barriers, such as tariffs and technical and health regulations, represent a 

significant obstacle to agri-food exports, especially for developing countries (Boza Martínez, 2019.; Fugazza, 

2021). These factors must be considered in the analysis of export performance. 

Research has highlighted the importance of innovation and added value as key factors for export success in 

the food sector (Corporación Financiera Internacional, 2021; Navas et al., 2023; Polo Otero et al., 2018). 

These aspects could allow the Ecuadorian sector to differentiate itself and be more competitive in 

international markets. 

The study by Córdova-Palacios et al. (2023) analyzes the role of innovation as a factor in the 

competitiveness of Ecuadorian products in the international market during the 2012-2017 period. The authors 

highlight that, although innovation has contributed to improving Ecuador's competitiveness, there is still 

much to do to achieve a higher innovation rate in the country. This is due to factors that hinder 

entrepreneurship and innovation. 

The work highlights that there are Ecuadorian companies, such as Edesa S.A., Pacari, Pronaca y 

República del Cacao that have invested in innovation, allocating an annual budget for research and 

development, achieving positive results and positioning themselves in the first places for the quality and 

innovation of its products and services in international markets. 

The authors also emphasize that exports and the change in the productive matrix have influenced 

the increase in exports of new value-added products, improving the presence of Ecuadorian products in 

different international markets. However, although the country has diversified its exportable offer, a 

representative percentage has not yet been reached due to the factors that limit the innovation of 

entrepreneurs and businessmen. 

Sánchez Peñaloza et al. (2023) analyze the development of competitiveness in Ecuador through the 

incorporation of added value in the cocoa sector. The authors highlight that Ecuadorian cocoa is 

internationally recognized for its excellent quality, flavor and aroma, and that this sector has proven to have 

great potential in the production and export of beans to different markets. However, they point out that the 

purpose of strengthening this sector can be achieved through value-added exports, thus contributing to 

improving competitiveness and productivity, generating more employment and foreign exchange. 

 

The study highlights that various semi-finished and processed products can be obtained from cocoa, 

such as liquor or paste, powder, butter, cake, nibs and the popular chocolate. The authors mention that, to 

achieve the objective of adding value to cocoa, Ecuador must establish and comply with the implemented 

strategies, where the State and the actors involved must work together. 

Among the proposed strategies are knowledge of cocoa production, greater support from the State through 

public policies, strengthening of the productive and value chain, promotion of technological development, 

training for producers, creation of international commercial links, attraction of investors and projects related 

to the generation of added value. 

 

The Superintendency of Economic Competition (SCE) of Ecuador (Roche et al., 2023) carried out a 

market study on the country's agri-food chains, where it identified several aspects that affect the 

competitiveness of the sector. Some of the main findings were the lack of updated and complete information 
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on producers, production, costs and prices, which makes the formulation and implementation of appropriate 

public policies difficult. In addition, irregularities were detected in the issuance of pricing policies, which 

could generate negative effects on competition, such as excessive price transparency and possible 

coordination between competitors. 

On the other hand, Ruiz (2016) ) highlights the importance of adopting associative models to 

improve the competitiveness of the Ecuadorian agri-food sector. The author points out that, to form efficient 

value chains, small producers must develop agribusiness and a new associative model that allows them to 

reduce transaction costs, improve their negotiation capacity and become legitimate interlocutors before the 

government and the private sector. 

Other key aspects that impact competitiveness, according to the study by Roche et al. (2023), are the low use 

of certified seeds and the concentration of the distribution of basic seeds in few economic operators. In 

addition, a substantial reduction was evident in the credits granted by public banks to the agricultural sector, 

and significantly higher interest rates on loans offered by private banks compared to second-tier banks. 

 

In response to these findings, Roche et al. (2023) issued recommendations to various government and 

local entities to improve the performance and competitiveness of agri-food chains, promoting competition 

practices and free competition. 

In relation to government policies, despite the constitutional mandates in favor of food sovereignty, 

government policies in the Ecuadorian agricultural sector have not been entirely consistent with these 

principles in the post-constituent phase. The article points out that a government logic linked to agricultural 

modernization and the agro-export model persists, which contradicts the ideals of food sovereignty promoted 

by the peasant movement La Vía Campesina. According to the author: 

"It is not surprising that the lack of coherence, between the policies implemented in recent years and 

the constitutional mandate, has generated repeated criticism from the federations sponsoring the 

institutionalization of these innovative principles"(Giunta, 2018, p.119). 

The article mentions that, although some programs have been implemented that promote collective 

forms of land ownership and production, many of these have prioritized commercial crops (commodities) 

instead of strengthening local food circuits. In addition, pre-constituent policies to support high-yield seeds 

and chemical products have been maintained, aligned with the monoculture model (Giunta, 2018). 

If we talk about diversification, according to Arequipa-Santo et al. (2019), in Ecuador the product 

diversification strategy has been implemented in the food sector as a way to satisfy the implicit needs of 

consumers and remain competitive in the market. The authors point out that this strategy has changed the 

terms of competition, taking it beyond price and focusing on consumer needs, which accelerates the 

probability of introduction into new markets and minimizes risk. This strategy has been particularly relevant 

in Zone 3 of the country, which includes the provinces of Cotopaxi, Chimborazo, Pastaza and Tungurahua, 

where wholesale and retail trade represents an important part of the GDP. 

 

Regarding sustainability and corporate social responsibility, the authors (Cerezo-Anzules & Granja-

Cañizares, s. f.) point out that in Ecuador the importance of aligning corporate social responsibility (CSR) 

with Sustainable Development Goal 2 has been recognized: Zero Hunger, especially in the food sector. They 

mention that a correct CSR strategy is closely linked to improving the valuation of companies and sustainable 

development. 

The authors indicate that the food sector has been important for the Ecuadorian economy, representing 

a significant part of the manufacturing area. However, the pandemic has caused a contraction in this sector. 

Furthermore, they highlight that various actors such as academia, the State and civil society have highlighted 

the need to create alliances and articulations for the monitoring and implementation of the Sustainable 

Development Goals (SDG) in the country (Cerezo-Anzules & Granja-Cañizares, s. f.) 

Likewise, (Cerezo-Anzules & Granja-Cañizares, s. f.) state that the lack of a CSR strategy in 

accordance with sustainable development can affect stakeholders, shareholders and the value of companies. 

Therefore, it is essential that Ecuador's food sector aligns its CSR strategies with SDG 2: Zero Hunger, to 

contribute to economic, social and environmental sustainability. 

 

Finally, according to the perspectives set by the World Food Program (2022), some of the 

recommendations and future perspectives for Ecuador's food sector are: 

 
1) Promote the transformation of food systems to make them more sustainable and resilient, in 

accordance with the vision derived from the World Summit on Food Systems. This involves 

promoting sustainable production, processing and consumption systems, which include aspects such 
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as traceability, adequate working conditions, access to credit and agricultural insurance, irrigation 

systems, low-cost technological innovation, validation of traditional knowledge, internet 

connectivity, training and technical assistance (PMA, 2022).  

2) Reduce the gap in economic access to nutritious diets, especially in rural areas and for the lowest 

income quintiles, by strengthening local marketing networks and increasing the production of basic 

foods (WFP, 2022). 

3) Address the double burden of malnutrition, reducing both chronic childhood malnutrition and 

overweight and obesity in the adult population, through comprehensive interventions that promote 

healthy eating habits (WFP, 2022). 

4) Strengthen peasant family farming, improving its productivity, access to means of production, 

financing services and technical assistance, as well as its marketing capacity, in order to increase the 

income and food security of this sector World Food Program (2022). 

4. Methods 

The present systematic literature review focuses on the collection of fundamental descriptive data that 

relate to the export performance of the Ecuadorian food sector and its driving factors. Therefore, with the 

purpose of evaluating the growth of Ecuador's food exports during 2017-2022 and analyzing the factors that 

drove said performance, this review was executed according to the guidelines established by the Preferred 

Reporting Items for Systematic Reviews and Meta methodology. -Analyses (PRISMA). 

In this way, in obtaining information for the literature search, different academic databases were 

accessed, among which Scopus, Web of Science and Google Scholar stand out. Consequently, search terms 

related to the research were used. These terms were: "Ecuador food exports", "Ecuador food sector export 

performance", "Ecuador food export growth", "Ecuador export driving factors", among others. 

Furthermore, as another inclusion criterion, studies in both Spanish and English were used. As a 

consequence, those studies that did not meet the inclusion criteria were excluded, as well as those that were 

duplicates or not available in their entirety. 

On the other hand, for data extraction, a standardized matrix of the studies included in the review was 

developed. This matrix contains the title of the study, authors, year of publication, objective, methodology, 

main findings and conclusion. The same can be seen in Annex 1. Subsequently, the quality of the studies was 

evaluated by prioritizing the rigor of the methodology used and the relevance for the study. Next, the results 

were systematically organized and outlined, highlighting trends in export growth, the main destination 

markets and the key factors that drove said export performance. 

 

Subsequently, it can be highlighted that through the use of the PRISMA methodology it is possible 

to guarantee the transparency and reproducibility of the procedure, achieving results that allow us to meet the 

established objectives and contribute to knowledge about the export performance of the Ecuadorian food 

sector during 2017- 2022. As follows: 
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1. Identification of studies: 

• Searches were conducted in the scientific databases Scopus, Web of Science and Google Scholar 

using search terms such as "Ecuador food exports", "food sector export performance", "global food 

market trends", among other relevant combinations. 

• A total of 102 potentially relevant articles were obtained. 

 

2. Selection of studies: 

• 50 duplicate articles were eliminated, leaving 52 articles. 

• An initial review of the titles and abstracts of the remaining 52 articles was performed, excluding 

those that were clearly not related to the research topic, reducing the number to 52 potentially 

relevant articles. 

 

3. Inclusion of studies: 

• The full text of the 52 potentially relevant articles was accessed. 

• Inclusion criteria were applied such as: studies that analyze the export performance of the 

Ecuadorian food sector during the 2017-2022 period, research that addresses driving factors of 

export performance in the sector, and data from the Central Bank of Ecuador on food exports. 

• Studies that were not related to the export performance of the food sector or that presented 

incomplete or unreliable data were excluded. 

• After applying the criteria, 30 studies were included in the systematic review 

 

4. Data analysis: 

• Relevant information was extracted from each of the 30 included studies, such as year of 

publication, author(s), title, research objective, methodology, results, DOI and link. These data were 

recorded in a database in Excel format. 

• A narrative synthesis of the results was conducted, highlighting the trends observed in the studies 

and the driving factors identified. 

• The implications of the findings for the export performance of the Ecuadorian food sector were 

discussed and the limitations of the included studies were identified 
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Ilustración 1  

PRISMA 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Nota.  Elaboración propia basada en PRISMA (2020). 

 

 

5. Results  

We start from non-oil - traditional exports during the period from January 2016 to December 2017, 

revealing a solid and representative pattern in the economy, with an average monthly FOB value of USD 

565.9 million: 

  

Records identified from: 
Google Academic (n = 45) 

Dialnet  (n =32) 
Scielo (n = 25) 

Registers (n = 102) 

Records removed before 
screening: 

Duplicate records removed  
(n = 22) 
Records removed for other 
reasons (n = 28) 

Records screened 
(n = 52) 

Records excluded 
(n = 18) 

Reports sought for retrieval 
(n = 34) 

Reports not retrieved 
(n = 0) 

Reports assessed for eligibility 
(n = 34) Reports excluded: 

Tipo de studio (n = 1) 
Methodology (n = 1) 

 
 

Studies included in review 
(n = 24) 
Reports of included studies 
(n = 8) 

Identification of studies via databases and registers 
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Figure 1 
Percentage shares of traditional products.

 
Note.  Own elaboration based on Banco Central del Ecuador (2018). 

 

Non-oil - traditional exports from January 2016 to December 2017 reached a monthly average FOB 

value of USD 565.9 million. The participation of the goods that make up this group was as follows: banana 

and plantain (42.5%), shrimp (41.4%), cocoa and processed products (10.6%), tuna and fish (3.6%) and 

coffee and processed products (2%). . 

 

On the other hand, the percentage shares of traditional products registered in the period January - 

December 2017 were 58.3%. Within traditional exports, the main products were: bananas and plantains 

(24.9%), shrimp (24.9%), cocoa and processed products (5.6%), tuna and fish (2%) and coffee and processed 

products (1%). These data show that traditional products continue to be the main component of non-oil 

exports, representing around 58% of the total in 2017. Within this group, the leading products are bananas 

and shrimp, which together add up to almost 50% of traditional exports. 

 

The following graph presents the participation of the main products in Ecuador's non-oil exports 

during 2017. The data shows the evolution of the composition of these exports, allowing us to understand the 

relative importance of each of the items: 

Table 1 

Percentage share in Ecuador´s non-oil exports by product (Períod 2016-2017) 

 

PRODUCTO ene-17 feb-17 mar-17 abr-17 may-17 jun-17 jul-17 ago-17 sep-17 oct-17 nov-17 dic-17 

Banano y Plátano  305,6 269,1 275,2 270,5 270,7 246,9 251,8 214,5 217,7 229,8 211,8 270,8 

Camarón  181,3 218,4 245,2 259,7 285,6 281,9 291,9 236,8 230,5 279,1 236,3 291,2 

Cacao Y 

Elaborados  72,7 51,1 68,7 47,8 36,1 34,5 44,6 57,1 62 77,8 75,4 61,2 

Atún Y Pescado 20,8 21,3 17,8 17,7 21,2 18,9 19,7 15,6 17,9 17,5 24,5 29,6 

Café Y Elaborados 10,1 9,5 9 9,4 8,8 8,2 11,7 10,1 9,9 11,9 10,9 9,8 

 

Nota.  Own elaboration based on Banco Central del Ecuador (2018). 

 

Traditional products maintained a majority share, representing on average 58.3% of non-oil exports in 

2017. Within this group, the leading products were bananas and plantains, with a share of 42.5%, and shrimp, 

with 41.4%. %. Other traditional products such as cocoa and processed products, tuna and fish, and coffee 

and processed products had smaller shares, of 10.6%, 3.6% and 2% respectively, products that are reflected 

in the Ecuadorian economy, maintaining a balanced average throughout the year. anus. 
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On the other hand, non-traditional products represented on average 41.7% of non-oil exports in 2017. 

This group shows a broader diversification, with more balanced shares between the different items, such as 

processed coffees (10.6%), made from flowers (6%) and metal manufactures (8%). 

 

As we can see, non-oil - traditional exports in the 2018 period showed a growth of 0.9% compared to 

2017, reaching an average monthly FOB value of USD 596 million. 

 

Figure 2  

Percentage shares of traditional products 2018

 
Nota.  Own elaboration based on (Banco Central del Ecuador, 2019). 

 

 

Non-oil - traditional exports from January-December 2018 reached a monthly average FOB value of 

USD 596 million. The participation of the goods that make up this group was as follows: banana and plantain 

(43.1%), shrimp (42.3%), cocoa and processed products (9.4%), tuna and fish (3.5%) and coffee and 

processed products (1.7%). 

  

On the other hand, the percentage shares of traditional products registered in the January-December 

2018 period were 58.3%. Within traditional exports, the main products were: bananas and plantains (25.3%), 

shrimp (25%), cocoa and processed products (6.1%), tuna and fish (2.4%) and coffee and processed products 

(0.6%). Other products also include canned fish (9.6%), vegetable oils and extractions (2%), banana 

preparations (1.3%), and finally fruit juices and preserves (0.8%). These data show that traditional products 

continue to be the main component of non-oil exports, representing 59.3% of the total in 2018. 

  

Regarding to 2019, non-oil-traditional exports for the period Jan-Aug 2019 represented a growth of 

5.2% compared to 2018, evidencing a constant increase in exports compared to previous years. 
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Figure 3 

Percentage shares of traditional products 2018-2019

 
Nota.  Own elaboration based on Banco Central del Ecuador (2020). 

 

Non-oil - traditional exports from January-August 2019 reached a monthly average FOB value of 

USD 669.9 million. The participation of the goods that make up this group was as follows: banana and 

plantain (40.3%), shrimp (45.1%), cocoa and processed products (9.9%), tuna and fish (3.8%) and coffee and 

processed products (0.9%). , among others. 

 

On the other hand, the percentage shares of traditional products registered in the January – August 

2019 period were 61.3%. Within traditional exports, the main products were: banana and plantain (24.6%), 

shrimp (28.9%), cocoa and processed products (4.7%), tuna and fish (2.6%) and coffee and processed 

products (0.5%), evidencing an increase compared to the previous year, especially in shrimp, while in other 

products it can be seen that on average it has remained the same. 

 

The following graph presents the participation of the main products in Ecuador's non-oil exports in 

millions USD-FOB during 2019. The data shows the evolution of the composition of these exports, allowing 

us to understand the relative importance of each of the items.  

 

Table 2 

Share in Ecuador´s non-oil exports by product in millions USD-FOB (Period 2019) 

 

PRODUCTO ene-19 feb-19 mar-19 abr-19 may-19 jun-19 jul-19 ago-19 

Banano y Plátano  236,4 253,6 321,1 325,2 345,7 360,2 373 365,6 

Camarón  298,7 273,6 304,7 292,7 274,9 261,6 233,2 262,8 

Cacao Y Elaborados  56,2 53,2 48 49,8 45,8 41 63,6 63,3 

Atún Y Pescado 26,5 33,1 34,2 25,6 28,6 23,2 29 28 

Café Y Elaborados 3,5 4,8 6 6 6 5,4 6,6 7,7 

 
 

Nota.  Own elaboration based in Banco Central del Ecuador (2021). 

 

As can be seen in the following table, the share of the goods that make up this group in USD-FOB 

was as follows: shrimp (USD 301.9 million), bananas and plantains (USD 270 million), cocoa and processed 
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products (USD 66.1 million), tuna and fish (USD 25.5 million); and, coffee and processed products (USD 6.4 

million) 

On the other hand, things were different in 2020, with the arrival of COVID-19, complications in the 

different food and hotel chains were reflected in exports of goods and services, presenting a drop of 2.1% 

compared to 2019. However, the products that presented a positive performance in their external sales, 

according to their importance, were: processed shrimp, 8.0%; banana, coffee and cocoa, 4.7%; fish and other 

aquatic products, 4.0%, among others. 

  

In the following table, can be seen the behavior of exports in the processed food sector 

 

Figure 2 

In millions of USD FOB and annual growth rate (TCA) period 2017-2020 

 
Nota.  Own elaboration based on Banco Central del Ecuador (2021). 

 

The total value of exports of the Processed Foods group of Ecuador reached USD 66,090 million in 

2020. The growing trend of exports in terms of value is explained both by increases in sales volumes abroad 

of the products grouped in this classification, as well as higher unit values of the exported merchandise. 

In terms of volume, around 1.7 million MT were placed in 2020. On average, the annual growth of exported 

volume in the period 2017-2020 has shown constant and solid growth. 

 

In the same way, the destination of traditional non-oil exports in the period from January to 

December 2020 can be seen in the following table, showing the 3 main destinations by most exported 

products. 

 

  

Table 3 

Destination of traditional non-oil exports January-December 2020 
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  TM FOB   

Atún Y Pescado  81,460.41 315,176.14 PART (%) 

Estados Unidos  18,726.96 209,159.48 66,4% 

China  16,654.89 28,077.72 8,9% 

España 6,241.63 17,246.02 5,5% 

 

 

  TM FOB   

Cacao Y Elaborados  353,929.81 935,090.21 PART (%) 

Estados Unidos  1,434,431.50 673,575.51 25,9% 

Indonesia  1,024,425.65 591,447.21 20,7% 

Malasia  50,865.44 24,987.15 13,4% 

 

 

  TM FOB   

Banano Y Plátano 7,260,507.78 3,668,990.61 PART (%) 

Rusia  1,434,431.50 673,575.51 18,4% 

Estados Unidos  1,024,425.65 591,447.21 16,1% 

Turquía  530,359.90 284,761.90 7,8% 

 

 

  TM FOB   

Camarón  688,489.13 3,823,534.26 PART (%) 

China 360,987.86 1,890,984.29 49,5% 

Estados Unidos  120,986.20 763,147.03 20,0% 

España 47,571.52 245,282.98 6,4% 

 

 

  TM FOB   

Café Y Elaborados  11,430.99 69,778.47 PART (%) 

Rusia  3,182.25 19,755.90 28,3% 

Alemania  326,13 18,022.20 25,8% 

Perú  326,13 5,006.20 7,2% 

 

Nota.  Own elaboration based on Banco Central del Ecuador (2021). 

 

We can see that the main export destination markets have been the United States, Russia and China, 

among others, being the leading markets due to different factors such as growing international demand and 

the different trade agreements that have been strengthened, in the same way different problems trade by other 

exporting countries has also been an indication that these markets have increasingly leaned towards Ecuador. 

 

On the other hand, the following graph presents the participation of the main products in Ecuador's 

non-oil exports in millions USD-FOB during the year 2020. The data shows once again how these have been 

evolving and maintaining themselves over the years. 

 

Table 4 

Share in Ecuador´s non-oil exports by product in millions USD-FOB (Period 2020) 

 

PRODUCTO ene-20 feb-20 mar-20 abr-20 may-20 jun-20 jul-20 ago-20 sep-20 oct-20 nov-20 dic-20 

Banano y Plátano  298,1 352,5 296,8 322,3 393,4 310,6 257,5 270,1 289 378,4 411,8 243,1 

Camarón  391,5 311,2 352,4 318,3 307,2 322,7 311,1 297,2 247,9 249,9 279,2 280,5 
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Cacao Y Elaborados  58,4 75 67 47,9 61 59,7 57 83 11,4 89,5 112,7 113,6 

Atún Y Pescado 24,8 37 34,1 21,3 26,4 27,7 29 24,1 24,1 23,2 23,7 19,5 

Café Y Elaborados 3,9 3,4 3,9 7,1 6,3 3,6 4,6 6 6,7 10,5 7 6,8 

 

 

Nota.  Own elaboration based on Banco Central del Ecuador (2021). 

 

Traditional products maintained a majority share, representing on average 58.3% of non-oil exports 

in 2020. Within this group, the leading products were bananas and plantains, with a share of 41.8%, and 

shrimp, with 43.0%, cocoa and processed products (10.9%), tuna and fish (3.5%), and coffee and processed 

products (0.8%) among others. 

 

In order to compare how the main products have performed in recent years, let's look at the 

following table that compares the evolution in a period of 2018-2021 by product. 

 

Figure 5 

Main non-oil export products 2018-2021 

In millions of USD (left axis) and USD/TM (right axis)

 
 

Nota.  Own elaboration based on Banco Central del Ecuador (2021). 

 

As can be seen in the table, we can compare by year how the main most exported products have 

performed, such as shrimp, bananas and plantains, coffee and processed products, and finally tuna and fish. 

 

This year the indicators showed that shrimp is the first non-oil export product for the third consecutive 

year. In 2021, it reached a record in terms of exported value and volume (USD 5,323 million and 0.8 million 

metric tons (MT), respectively), due to different factors such as the existence of greater demand from the US 

and Europe. due to the return to normal activities of hotels, restaurants and catering, as well as higher prices 

due to the increase in maritime freight, on the other hand a decrease in production and exports from India and 

Vietnam due to COVID-19 infections; and low production in Thailand, allowed it to increase its shrimp 

imports by 165% to meet export commitments of the processed product. 

For its part, banana and plantain products had the second best annual export record (USD 3,485 

million), in this case due to greater demand from the Russian market, which was the main destination for this 

fruit (22.7% of the total exported). ; while, in cocoa and processed products, a record was reached in the 
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value and volume exported in 2021 (USD 940 million and 0.4 million MT), mainly due to higher shipments 

to the Netherlands, Malaysia and Indonesia. Likewise, tuna and fish reached a record in the value and volume 

exported in 2021 (USD 367.2 million and 0.1 million MT) 

 

On the other hand, the evolution of the exported values of the goods that make up this group can be 

seen in the following table: 

Figure 6 

Evolution of exported values December 2020-2021

 
Nota.  Own elaboration based on Banco Central del Ecuador (2022). 

 

The evolution that occurred in the period December 2020-2021 of the aforementioned exported 

products can be seen; we can see how the main products mark a record increase in the year 2021 

 

Finally, in 2022, traditional exports represented 37.2% of the total exported in 2022, and the 

increase registered in their FOB value (18.4%) was accompanied by a contraction in volume (2.1%). Within 

this group, it is relevant to highlight some specific items. 
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Figure 7 

Main non-oil export products 2021-2022 

 
 

Nota.  Own elaboration based on Banco Central del Ecuador (2022). 

 

Shrimp is once again consolidated as the most exported product for the fourth consecutive year, 

reaching a record in exported volume and value in 2022 (USD 7,289 million). This behavior is explained by 

different factors, in this case there was greater demand from China (increased by 51.6% in volume), a 

destination that also increased its market share from 46.1% to 55.4%. as well as a greater volume of exports 

to Vietnam (211.6%) to meet the commitments of the processed product, and a greater volume of exports to 

Spain (8.3%) and the United States (6.1%). Other relevant factors that contributed to this increase were the 

permanent investment in technology and innovation, nutritional quality compared to the Asian competitor 

and the incorporation of added value in its production line. 

 

On the other hand, products such as coffee and processed products and cocoa and processed products 

also achieved historic figures in exported volume. In the first case, due to a greater volume of demand from 

the United States (283.9%), Germany (61.9%) and Colombia (33.8%). In the case of cocoa and processed 

products, the increase responds to the increase in cargo exported to Malaysia (89.9%) and Canada (82.3%). 

 

Now with reference to Bananas and plantains, despite being the second most exported product, we can 

see that there was a contraction in its volume (-5.8%), reaching foreign sales of USD 3,268 million. This 

evolution is influenced by the war between Russia and Ukraine, which complicated the logistics of shipping 
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fruit to the Central European region and caused a contraction in demand from countries such as Ukraine 

(84.6% reduction in exported volume). , Poland (66.0%) and Germany (41.4%). Likewise, tuna and fish 

showed a drop in exported volume (21.8%), the effect of which was offset by an increase in unit value 

(34.2%). The decrease in the cargo sent was mainly due to climatic factors caused by the presence of the 

seasonal phenomenon of La Niña, which generated variations in sea temperature, causing the displacement of 

species to other sectors. 

 

5. Discussion  

The data presented in tables 1 and 2 show a clear picture of the export performance of the Ecuadorian 

food sector during the period 2016-2018, with a particular focus on traditional products. 

Firstly, it is evident that traditional non-oil exports, made up mainly of agricultural products such as bananas, 

shrimp, cocoa, tuna and coffee, maintain a predominant participation in the Ecuadorian economy. During the 

2016-2017 period, these exports reached a monthly average FOB value of USD 565.9 million, representing 

58.3% of total non-oil exports in 2017. 

Within this group of traditional products, two leading items clearly stand out: bananas and plantains, 

with a share of 42.5%, and shrimp, with 41.4%. These figures reflect the historical importance that these 

products have had for the Ecuadorian economy and their consolidation as pillars of the export sector. 

However, it is important to note that other traditional products, such as cocoa and processed products, tuna 

and fish, and coffee and processed products, also contribute significantly to exports, although with smaller 

shares that range between 10.6% and 2%. %. 

On the other hand, the data show moderate growth in traditional non-oil exports during the analyzed 

period. In 2018, these exports showed a growth of 0.9% compared to the previous year, reaching a monthly 

average FOB value of USD 596 million. Although this growth is modest, it suggests a positive trend in the 

sector's export performance. 

It is important to highlight that, although traditional products maintain a majority share, non-traditional 

products also represent a considerable part of non-oil exports, with an average of 41.7% in 2017. This group 

of products exhibits broader diversification, with more balanced shares between items such as processed 

coffees (10.6%), processed flowers (6%) and metal manufactures (8%). 

This diversification into non-traditional products can be a key factor in reducing excessive dependence on a 

few basic products and promoting value addition in the Ecuadorian food sector. However, the data analyzed 

suggest that there is still a way to go in this regard, since traditional products continue to dominate the export 

basket. 

Regarding to the indicators in table 3, a small growth is notable in non-oil-traditional exports of 0.9% 

compared to the previous year, reaching a monthly average FOB value of USD 596 million. This information 

is an indication of stability in the non-oil export sector; however, it is important to highlight the influence of 

other factors of said growth. 

Once again, we can observe a set of products that significantly lead non-oil - traditional exports. Specifically, 

bananas and plantains, along with shrimp, represent a significant percentage of the total value of traditional 

exports, having a share respectively of 43.1% and 42.3%, this indicates that the two products are fundamental 

for the export economy. from the country. 

Other products are identified that in the same way contribute significantly but to a lesser extent to non-oil-

traditional exports, such as cocoa and its products, tuna and fish, in the same way coffee and its products. 

This information emphasizes diversification within non-oil-traditional exports, which benefits the national 

economy to reduce dependence on a single product or sector. 

In respect to table 4, the results showed a significant growth of 5.2% compared to the previous year, in 

the same way, this increase reflects a constant positive trend in recent years. On the other hand, the monthly 

average FOB value of USD 669.9 million for traditional exports demonstrated the strength of this sector in 

the national economy. The participation of different goods projects a concentration in leading products such 

as bananas and shrimp, representing 40.3% and 45.1% respectively. 

In the same way, it is observed in this analyzed period that the total traditional exports represent 61.3%. This 

highlights the priority of certain products in the international market taking into account that there are several 

changes in preferences and demands on the part of consumers. These are indicative to promote the growth 

and diversification of traditional exports as well as competitiveness in the international market along with 

strategies to continue counteracting possible risks and in turn promote innovation and development of the 

sector. 

Looking at table 5, we can see that shrimp tops the list as the product with the highest participation in 

Ecuador's traditional exports during the period of 2019, obtaining a value of USD 301.9 million, in turn, as 

we have already seen, it is followed by closely followed are bananas and bananas with USD 270 million, 

however we see other products to a lesser extent but representing considerable portions of exports such as 
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cocoa and its processed products with USD 66.1 million, followed by tuna and fish with USD 25.5 million, 

and finally coffee and its products with 6.4 million, this diversification of exports highlights the importance 

of the fishing industry and in the same way of the agri-food industry in the country's economy. 

In table 6 we can see a dual panorama regarding the behavior of the sector's exports during 2020, 

highlighting on the one hand an impressive growth reaching a total value of 66,090 million, this growth is a 

consequence of both increases in sales volumes as well as higher unit values of the exported products, 

however, it is extremely important to emphasize that the year 2020 was marked by the phenomenon of the 

pandemic with the arrival of COVID-19, which generated multiple complications in different sectors, in this 

specific case food and hotel chains worldwide, this caused a 2.1% drop in exports compared to the previous 

year. 

However, despite facing this challenge, several products managed to achieve positive performance 

with respect to their external sales. Among them, we have shrimp with an increase of 8.0% and horse, coffee 

and cocoa with a growth of 4.7%, and last but not least an increase in fish exports of 4.0%, In this way, the 

food sector managed to maintain constant growth in terms of volume, reaching 1.7 million metric tons of 

products in foreign markets in 2020, which this information demonstrates the good capacity to respond to 

international demands and analyzes the Likewise, the need to continue developing a greater capacity for 

adaptation in the face of possible problems. 

In table 7 we can see the crucial information provided by the analysis of the main destinations of non-

oil exports during the period from January to December 2020. Here we can see the 3 main destinations by 

exported product, highlighting the importance of the markets. such as the United States, Russia and China 

among others. Here a trend can be seen in the selection of export destinations, destinations that can be 

influenced by various economic, commercial and geopolitical factors as well as diplomatic relations between 

them, however they can also be influenced by commercial problems by other exporting countries opening a 

search for alternatives. The United States, due to its market size as well as its purchasing power and its great 

international demand, represents an important source for Ecuadorian products, followed by Russia and China. 

In table 8 we can see once again a detailed view of the participation of the main products in exports, 

showing their evolution and their importance in the country's export panorama. This has been indicative of 

how the composition of exports has been changing. and maintaining itself over the years. 

As already discussed, despite the commercial and economic challenges, traditional products 

remained leaders in terms of participation, representing an average of 58.3% of the total. These data highlight 

the strategic importance as well as the competitiveness of the products in the international market. 

Once again we see how bananas and plantains stand out as the main exported product with a share of 41.8%, 

this confirms the dominant position of bananas in the world market as well as their role in the national 

economy as a job creator and source of income, Likewise, it is followed by shrimp, which maintained its 

participation with 43.0%, this demonstrates the importance of the shrimp industry and its contribution to the 

country, as well as other traditional products such as cocoa and its processing, tuna and fish, and coffee. and 

its products that are part of Ecuador's export catalog and contribute to income diversification. 

In tables 9 and 10 it can be seen how the leading products have behaved in a period of time from 

2018 to 2021, as well as their evolution with respect to the previous year 2020, here it is highlighted how in 

2021 shrimp ranked as third consecutive year as the main product, setting a record in terms of value and 

exported volume reaching USD 5,323 million and 0.8 million metric tons (MT). Several factors have 

contributed to this achievement, especially the return to normality after COVID 19 to hotels, restaurants and 

catering activities and the growing international demand allowed an increase of 165%. On the other hand, 

bananas and plantains recorded the second-best year in terms of exports in 2021 with a total of USD 3,485 

million, and finally cocoa and its preparations identically, reached a record in the value and volume exported, 

reaching to USD 940 million and 0.4 million tons, as well as tuna and fish achieving their record in value and 

volume with USD 367.2 million and 0.1 million tons respectively. 

Finally, in table 11 we can see how the 2022 period was mainly characterized by having a notable 

increase in the FOB value of exports with a growth of 18.4%, however, a contraction of 2.1% was recorded 

in the volume. exported, this reveals a trend towards the development of added value in exported products 

which in turn had a significant participation in the total exported, representing 37.2%. 

In this period, shrimp once again positioned itself as the leading product for the fourth consecutive year, once 

again reaching a record in both volume and value exported with USD 7,289 million. In the same way, coffee 

and processed products had historical figures in volume exported, and cocoa and processed products, this 

achievement is attributed to several factors such as international demand from different countries and 

continuous investment in technology and innovation as well as nutritional quality compared to the 

competition and its added value in the production line. However, bananas and plantains experienced a 

contraction in their exported volume, this was mainly affected by the war in Central Europe, causing a 

contraction in demand from Ukraine, Poland and Germany. Finally, tuna and fish similarly presented a drop 
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in the volume exported, which was offset by an increase in the unit value. This decrease was mainly affected 

by climatic factors caused by the presence of the La Niña phenomenon. 

6. Conclusions 

The Ecuadorian food sector has demonstrated solid and growing export performance during the period 

2017-2022. Despite economic and commercial challenges, such as the COVID-19 pandemic, traditional non-

oil exports, made up mainly of agricultural and fishing products, maintained a predominant participation in 

the Ecuadorian economy. Leading products such as banana, shrimp, cocoa and tuna recorded record figures 

in terms of exported value and volume, reaching average monthly FOB values of up to USD 7,289 million in 

2022 in the case of shrimp. This positive trend reflects the competitiveness and international demand for 

Ecuadorian food products in global markets. 

Several key factors have driven the export performance of the Ecuadorian food sector during the 

period 2017-2022. Firstly, the expand of the export basket, covering a variety of agricultural and fishing 

products, has made it possible to reduce excessive dependence on a few basic products and promote value 

addition. In addition, investment in technology and innovation, as well as the focus on nutritional quality and 

added value in the production line, have improved the competitiveness of Ecuadorian products in the face of 

international competition. Likewise, the growing global demand for food and the return to normality of hotel 

and restaurant activities after the pandemic have boosted export growth. However, external factors such as 

war conflicts, climatic phenomena and changes in consumer preferences have had both positive and negative 

impacts on the performance of certain products. In general, the Ecuadorian food sector has demonstrated a 

notable capacity for adaptation and resilience in the face of challenges, achieving constant growth in the 

period analyzed. 
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