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Export Performance of the Food Sector of Ecuador:
Growth and Boosters Period 2017-2022.

Abstract

Ecuador's food sector has become one of the most important sectors of the country's
national economy. Studying and understanding how the food and beverage sector adapts to
new consumer trends and how it takes advantage of emerging opportunities is key to
implementing new business strategies and policies to ensure its long-term success. The
objective of this study is to evaluate the export performance of the Ecuadorian food sector
during the period 2017-2022 and study which are its main drivers that have promoted or
limited its growth. For this, an analysis of commercial data and a review of relevant literature
was carried out through the use of the PRISMA methodology, where the transparency of the
procedure was guaranteed, obtaining results that allowed the proposed objectives to be met.
The diversification of the export basket and the development of added value to agricultural
and fishery products, as well as innovation and technological investment, have been growth
factors that have allowed us to improve the competitiveness of Ecuadorian products in the
face of international competition, allowing us to achieve record figures in terms of of value
and volume exported in terms of leading products such as shrimp, bananas, cocoa, among
others.

Key words: PRISMA, Food Sector, Exports, Products, Growth

Desempeino Exportador del Sector Alimentario del
Ecuador: Crecimiento e Impulsores Periodo 2017-2022

Resumen

El sector alimentario del Ecuador se ha convertido en uno de los sectores mas
importantes de la economia nacional del pais. Estudiar y comprender como el sector de
alimentos y bebidas se adapta a las nuevas tendencias de consumo y de qué manera
aprovecha las oportunidades emergentes es clave para implementar nuevas estrategias y
politicas comerciales para garantizar su éxito a largo plazo. El presente estudio tiene como
objetivo evaluar el desempefio exportador del sector de alimentos del Ecuador durante el
periodo 2017-2022 y estudiar cuales son sus principales impulsores que han impulsado o
limitado su crecimiento. Para ello se realiz6 un analisis de datos comerciales y de revision de
literatura relevante por medio del uso de la metodologia PRISMA donde se logr6 garantizar
la transparencia del procedimiento obteniendo resultados que permitieron cumplir con los
objetivos propuestos. La diversificacion de la canasta exportador y el desarrollo de valor
agregado a productos agricolas y pesqueros asi como la innovacién e inversién tecnoldgica
han sido factores de crecimiento que han permitido mejorar la competitividad de los
productos ecuatorianos frente a la competencia internacional permitiendo alcanzar cifras
récord en términos de valor y volumen exportado en cuanto a los productos lideres como es el
camaron, banano, cacao, entre otros.

Palabras clave: PRISMA, Sector Alimentario, Exportaciones, Productos, Crecimiento



Export Performance of the Food Sector of Ecuador:
Growth and Boosters Period 2017-2022.

1. Introduction

The food sector plays a fundamental role in the Ecuadorian economy, representing a substantial part
of the Gross Domestic Product (GDP) and the country's non-oil exports. In recent years, this sector has
experienced sustained growth, driven by a growing internal and external demand for agricultural products
and processed foods. However, it also faces significant challenges, such as concentration on few
commodities, the need to add value and adopt more sustainable practices, and finally adapting to global
consumer trends.

In this context, the present study aims to evaluate the export performance of the Ecuadorian food
sector during the 2017-2022 period. Through an exhaustive analysis of trade data and a review of relevant
literature, we seek to understand the factors that have driven or limited the growth of Ecuadorian food
exports in this period.

The main motivation of this research lies in the importance of the food sector for the national economy and
its potential to contribute to the economic and social development of the country. By identifying the strengths
and weaknesses of export performance, recommendations and strategies can be formulated to strengthen the
competitiveness of the sector in international markets.

Furthermore, this study becomes relevant within the framework of global consumption trends, where a
growing preference for healthy, organic and sustainably produced foods is observed. Understanding how the
Ecuadorian food sector adapts to these trends and takes advantage of emerging opportunities is crucial to
ensuring its long-term success.

This work, then, aims to provide a comprehensive perspective on the export performance of Ecuador’s
food sector, identifying the key factors that have driven or limited it in the period 2017-2022. The findings
and recommendations derived from this research could be useful for decision makers in the public and
private sectors, as well as for future research in this area.

1.1 General Objective
Evaluate the export performance of Ecuador's food sector during the period 2017-2022, with the
purpose of understanding growth and boosters’ factors.

1.2 Specifics Objectives
1. Evaluate the export performance of the Ecuadorian food sector during the period 2017-2022.

2. Quantify the monetary value of exports of food products, breaking down the information by year of
evaluation, as well as identifying the predominant destination markets.

2. Theoretical Framework
2.1. Definition and measurement of export performance

The concept of export performance has been widely studied in the literature, and there are various
approaches for its measurement and evaluation. According to (Navarro-Garcia etal., 2016), export
performance can be approached from an economic, strategic or mixed perspective. The economic perspective
focuses on financial indicators such as sales volume, market share or profitability of exports (Navarro-Garcia
et al., 2016; Sousa et al., 2008) on the other hand, the strategic approach evaluates the compliance with non-
financial objectives, such as expansion into new markets or brand positioning (Navarro-Garcia et al., 2016).

A mixed approach, such as that proposed by Carneiro et al. (2021), combines both perspectives and
considers multiple dimensions, such as economic and strategic performance, the attitudes and perceptions of
managers, and the level of innovation and adaptability of the company. This comprehensive view allows for a
more complete evaluation of export performance, recognizing the complexity of the factors that influence the
success of export activities.

Regarding measurement, the most used methods include quantitative indicators, such as export figures,
export intensity (proportion of sales destined for export) and the profitability of exports (Navarro-Garcia et al.,
2016; Sousa et al., 2008). Multi-item scales based on surveys are also used, which capture managers'
perceptions of export performance in different dimensions (Navarro-Garcia et al., 2016).



2.2. The Ecuadorian food sectors

The Ecuadorian food sector has shown sustained growth in recent years, driven by growing internal
and external demand for agricultural products and processed foods. According to data from the Central Bank
of Ecuador (BCE, 2022), the food and beverage industry represented 6.6% of GDP in 2021, becoming one of
the most important sectors for the national economy.

However, the sector faces several challenges. On the one hand, the concentration of exports on a few
basic products such as bananas, shrimp and cocoa (Calvache et al., 2019; Gonzabay et al., 2021) ) limits
opportunities for diversification and added value. On the other hand, agricultural and processing practices must
evolve towards more sustainable and environmentally friendly models to adapt to global consumption trends
(Orrego et al., 2020; Sanchez Pefialoza et al., 2023).

According to a report from the International Finance Corporation (Corporacion Financiera
Internacional, 2021), there is great growth potential in the Ecuadorian food sector if value can be added to
products, through innovation, organic certification and labeling, and the adoption of advanced technologies in
production and processing. Furthermore, access to new markets through trade agreements (Caicedo et al.,
2021) and adaptation to global trends in healthy and sustainable consumption (Food and Agriculture
Organization of the United Nations, 2021) are key factors. to boost the export performance of the sector.

2.3. International food markets trends

The global food market is constantly evolving, driven by demographic, economic and sociocultural
changes. According to a report by the (Food and Agriculture Organization of the United Nations, 2021)
global demand for food will continue to grow due to increasing population and urbanization, particularly in
developing regions such as Asia and Africa.

At the same time, significant changes are observed in consumption patterns, with a growing preference
for healthy, organic, additive-free and sustainably produced foods (Corporacion Financiera Internacional,
2021; Orrego et al., 2020). This trend is driven by increased health and environmental awareness, as well as an
increase in consumer purchasing power in some emerging markets Food and Agriculture Organization of the
United Nations, 2021).

According to a report from the World Trade Organization (2022) international food trade has been
favored by the proliferation of regional and bilateral trade agreements, which facilitate access to new markets
and reduce tariff and non-tariff barriers. However, protectionism and geopolitical tensions have also created
challenges to the free flow of food products globally.

2.4. Boost factors of the export growth

Several key factors drive export growth in the food sector. First, growing international demand and
changes in consumption patterns towards healthier and more sustainable products (Michael Morris et al.,
2020; Food and Agriculture Organization of the United Nations, 2021) create opportunities for exporters. that
can adapt to these trends.

Another important factor is participation in regional and bilateral trade agreements, which facilitate
access to new markets and reduce barriers to trade (Caicedo et al., 2021; Mundial del Comercio, 2022).
These agreements can be particularly beneficial for developing countries, such as Ecuador, by expanding
their export markets.

Furthermore, innovation and added value in food products are essential to increase competitiveness in
international markets. This includes the adoption of advanced technologies in production and processing
(OECD, s.f.), as well as organic certification, labeling, and the development of differentiated products
(Corporacion Financiera Internacional, 2021; Polo Otero et al., 2018).

In this sense, sustainability in environmental, social and economic terms has become a key factor for
the success of food exports (Orrego et al., 2020; Programa de las Naciones Unidas para el Medio Ambiente,
2022) Increasingly informed consumers demand products produced responsibly, respecting labor rights and
minimizing environmental impact.

2.5. Barriers to trade

Trade barriers represent one of the main obstacles to the export performance of the food sector. These
barriers can take various forms, such as tariffs, quotas, technical regulations, sanitary and phytosanitary
measures, among others (Boza Martinez, s. f.; Mundial del Comercio, 2022).



According to a report by the World Trade Organization, (2022), non-tariff measures, such as
technical and health regulations, have gained importance in recent years and can represent significant
barriers, especially for developing countries. These measures, although implemented with the aim of
protecting health and the environment, can sometimes be discriminatory or stricter than necessary, making
access to international markets difficult.

A study carried out by Fugazza (2021) for the Economic Commission for Latin America and the
Caribbean (ECLAC) found that non-tariff measures have a significant negative impact on the region's agri-
food exports. The impact was particularly notable in products such as fruits, vegetables and meats, where
sanitary and phytosanitary regulations are stricter.

In addition to technical barriers, tariff barriers can also hinder food trade. Although tariffs have
gradually decreased due to regional and multilateral trade agreements, they still persist in some sectors and
markets (World Trade Organization, 2022). According to a report by (BCE, 2022), average tariffs applied to
agricultural products are higher than those applied to non-agricultural products, which can affect the
competitiveness of food exporters.

2.6. Innovation and added value in the food sector

Innovation and added value are key factors to boost export performance in the food sector.
According to Polo Otero et al. (2018), companies that innovate in their products, processes and marketing
strategies have greater chances of success in international markets, by offering differentiated products
adapted to market trends.

One promising approach is the incorporation of sustainable and healthy features into food products,
making them more attractive options for increasingly health- and environmentally conscious consumers
(Corporacion Financiera Internacional, 2021; Orrego et al., 2020). This can be achieved by adopting organic
farming practices, product certification, nutritional labeling, and reducing additives and preservatives.

Furthermore, innovation in production and processing processes can improve the efficiency, quality and
sustainability of food products (Navas et al., 2023). Esto puede incluir la adopcion de tecnologias avanzadas,
como la agricultura de precision, la automatizacion y la trazabilidad digital, que permiten un uso mas eficiente
de los recursos y una mayor transparencia en la cadena de suministro (Food and Agriculture Organization of
the United Nations, 2021).

According to a study by the Organization for Economic Cooperation and Development (OECD,
2021), food companies that invest in innovation and new product development have higher export growth
rates and greater participation in international markets.

2.7. Global economic climate and its impact on the food sector

The global economic climate has a significant impact on the performance of the food sector and its
ability to export. In recent decades, economic growth and the formation of a global middle class in emerging
countries have driven demand for agricultural products and processed foods (Michael Morris et al., 2020; Food
and Agriculture Organization of the United Nations, 2021).

However, this increase in demand has also put pressure on natural resources and posed challenges to
the sustainability of food systems Food and Agriculture Organization of the United Nations, 2021; United
Nations Environment Program Environment, 2022). Furthermore, commodity price volatility and the impacts
of climate change on agricultural production have affected food supply stability and food security in some
regions (Michael Morris et al., 2020).

In this context, recent disruptions in global supply chains, caused by the COVID-19 pandemic and
geopolitical conflicts, have highlighted the importance of having resilient and sustainable food systems (World
Trade Organization, 2022; Program of the United Nations Environment Program, 2022).

To maintain strong and sustainable export performance, food sector actors must anticipate and adapt to
changing international market conditions, adopting more sustainable practices, diversifying their production
and taking advantage of the opportunities offered by new technologies and trade agreements (World
Organization of Trade, 2022; Food and Agriculture Organization of the United Nations, 2021).



3. Literature review

The previous literature has addressed different aspects related to the Ecuadorian food sector and its
export performance. Carrillo, 2009) studied the evolution of the food and beverage industry in Ecuador,
evidencing its importance for the national economy and its vulnerability to external shocks, which lays the
foundations for understanding the context of the sector.

Regarding foreign trade, Duran (2019) examined the bilateral food trade structure with Colombia
and Peru, highlighting the role of intermediate goods and regional value chains, which is relevant given that
these neighboring countries are key trading partners for Ecuador in this sector.

Several studies have focused on specific products of the Ecuadorian food sector and their export
potential (Caicedo et al., 2021; Gonzabay et al., 2021; Navarro-Garcia et al., 2016), analyzed the exports of
products such as chocolate, shrimp, dragon fruit, avocado and banana, respectively. These works highlight
the importance of complying with international standards and the need for efficient export models.

Regarding international food market trends, Orrego et al. (2020) y Lalanne (2019) have highlighted
the growing demand for healthy, sustainable and value-added products, which represents an opportunity and
a challenge for the Ecuadorian food sector in global markets.

Some authors have also analyzed the factors that drive export growth, such as international
demand, trade agreements, innovation, added value and sustainability (Caicedo et al., 2021; Michael Morris
et al., 2020; Orrego et al., 2020; Polo Otero et al., 2018). These aspects are key to strengthening the export
performance of the Ecuadorian sector.

On the other hand, trade barriers, such as tariffs and technical and health regulations, represent a
significant obstacle to agri-food exports, especially for developing countries (Boza Martinez, 2019.; Fugazza,
2021). These factors must be considered in the analysis of export performance.

Research has highlighted the importance of innovation and added value as key factors for export success in
the food sector (Corporacion Financiera Internacional, 2021; Navas et al., 2023; Polo Otero et al., 2018).
These aspects could allow the Ecuadorian sector to differentiate itself and be more competitive in
international markets.

The study by Cdrdova-Palacios et al. (2023) analyzes the role of innovation as a factor in the
competitiveness of Ecuadorian products in the international market during the 2012-2017 period. The authors
highlight that, although innovation has contributed to improving Ecuador's competitiveness, there is still
much to do to achieve a higher innovation rate in the country. This is due to factors that hinder
entrepreneurship and innovation.

The work highlights that there are Ecuadorian companies, such as Edesa S.A., Pacari, Pronaca y
Republica del Cacao that have invested in innovation, allocating an annual budget for research and
development, achieving positive results and positioning themselves in the first places for the quality and
innovation of its products and services in international markets.

The authors also emphasize that exports and the change in the productive matrix have influenced
the increase in exports of new value-added products, improving the presence of Ecuadorian products in
different international markets. However, although the country has diversified its exportable offer, a
representative percentage has not yet been reached due to the factors that limit the innovation of
entrepreneurs and businessmen.

Sanchez Pefialoza et al. (2023) analyze the development of competitiveness in Ecuador through the
incorporation of added value in the cocoa sector. The authors highlight that Ecuadorian cocoa is
internationally recognized for its excellent quality, flavor and aroma, and that this sector has proven to have
great potential in the production and export of beans to different markets. However, they point out that the
purpose of strengthening this sector can be achieved through value-added exports, thus contributing to
improving competitiveness and productivity, generating more employment and foreign exchange.

The study highlights that various semi-finished and processed products can be obtained from cocoa,
such as liquor or paste, powder, butter, cake, nibs and the popular chocolate. The authors mention that, to
achieve the objective of adding value to cocoa, Ecuador must establish and comply with the implemented
strategies, where the State and the actors involved must work together.

Among the proposed strategies are knowledge of cocoa production, greater support from the State through
public policies, strengthening of the productive and value chain, promotion of technological development,
training for producers, creation of international commercial links, attraction of investors and projects related
to the generation of added value.

The Superintendency of Economic Competition (SCE) of Ecuador (Roche et al., 2023) carried out a
market study on the country's agri-food chains, where it identified several aspects that affect the
competitiveness of the sector. Some of the main findings were the lack of updated and complete information



on producers, production, costs and prices, which makes the formulation and implementation of appropriate
public policies difficult. In addition, irregularities were detected in the issuance of pricing policies, which
could generate negative effects on competition, such as excessive price transparency and possible
coordination between competitors.

On the other hand, Ruiz (2016) ) highlights the importance of adopting associative models to
improve the competitiveness of the Ecuadorian agri-food sector. The author points out that, to form efficient
value chains, small producers must develop agribusiness and a new associative model that allows them to
reduce transaction costs, improve their negotiation capacity and become legitimate interlocutors before the
government and the private sector.

Other key aspects that impact competitiveness, according to the study by Roche et al. (2023), are the low use
of certified seeds and the concentration of the distribution of basic seeds in few economic operators. In
addition, a substantial reduction was evident in the credits granted by public banks to the agricultural sector,
and significantly higher interest rates on loans offered by private banks compared to second-tier banks.

In response to these findings, Roche et al. (2023) issued recommendations to various government and
local entities to improve the performance and competitiveness of agri-food chains, promoting competition
practices and free competition.

In relation to government policies, despite the constitutional mandates in favor of food sovereignty,
government policies in the Ecuadorian agricultural sector have not been entirely consistent with these
principles in the post-constituent phase. The article points out that a government logic linked to agricultural
modernization and the agro-export model persists, which contradicts the ideals of food sovereignty promoted
by the peasant movement La Via Campesina. According to the author:

"It is not surprising that the lack of coherence, between the policies implemented in recent years and
the constitutional mandate, has generated repeated criticism from the federations sponsoring the
institutionalization of these innovative principles”(Giunta, 2018, p.119).

The article mentions that, although some programs have been implemented that promote collective
forms of land ownership and production, many of these have prioritized commercial crops (commodities)
instead of strengthening local food circuits. In addition, pre-constituent policies to support high-yield seeds
and chemical products have been maintained, aligned with the monoculture model (Giunta, 2018).

If we talk about diversification, according to Arequipa-Santo et al. (2019), in Ecuador the product
diversification strategy has been implemented in the food sector as a way to satisfy the implicit needs of
consumers and remain competitive in the market. The authors point out that this strategy has changed the
terms of competition, taking it beyond price and focusing on consumer needs, which accelerates the
probability of introduction into new markets and minimizes risk. This strategy has been particularly relevant
in Zone 3 of the country, which includes the provinces of Cotopaxi, Chimborazo, Pastaza and Tungurahua,
where wholesale and retail trade represents an important part of the GDP.

Regarding sustainability and corporate social responsibility, the authors (Cerezo-Anzules & Granja-
Cafiizares, s. f.) point out that in Ecuador the importance of aligning corporate social responsibility (CSR)
with Sustainable Development Goal 2 has been recognized: Zero Hunger, especially in the food sector. They
mention that a correct CSR strategy is closely linked to improving the valuation of companies and sustainable
development.

The authors indicate that the food sector has been important for the Ecuadorian economy, representing
a significant part of the manufacturing area. However, the pandemic has caused a contraction in this sector.
Furthermore, they highlight that various actors such as academia, the State and civil society have highlighted
the need to create alliances and articulations for the monitoring and implementation of the Sustainable
Development Goals (SDG) in the country (Cerezo-Anzules & Granja-Cafiizares, s. f.)

Likewise, (Cerezo-Anzules & Granja-Cafiizares, s. f.) state that the lack of a CSR strategy in
accordance with sustainable development can affect stakeholders, shareholders and the value of companies.
Therefore, it is essential that Ecuador's food sector aligns its CSR strategies with SDG 2: Zero Hunger, to
contribute to economic, social and environmental sustainability.

Finally, according to the perspectives set by the World Food Program (2022), some of the
recommendations and future perspectives for Ecuador's food sector are:

1) Promote the transformation of food systems to make them more sustainable and resilient, in
accordance with the vision derived from the World Summit on Food Systems. This involves
promoting sustainable production, processing and consumption systems, which include aspects such



as traceability, adequate working conditions, access to credit and agricultural insurance, irrigation
systems, low-cost technological innovation, validation of traditional knowledge, internet
connectivity, training and technical assistance (PMA, 2022).

2) Reduce the gap in economic access to nutritious diets, especially in rural areas and for the lowest
income quintiles, by strengthening local marketing networks and increasing the production of basic
foods (WFP, 2022).

3) Address the double burden of malnutrition, reducing both chronic childhood malnutrition and
overweight and obesity in the adult population, through comprehensive interventions that promote
healthy eating habits (WFP, 2022).

4) Strengthen peasant family farming, improving its productivity, access to means of production,
financing services and technical assistance, as well as its marketing capacity, in order to increase the
income and food security of this sector World Food Program (2022).

4. Methods

The present systematic literature review focuses on the collection of fundamental descriptive data that
relate to the export performance of the Ecuadorian food sector and its driving factors. Therefore, with the
purpose of evaluating the growth of Ecuador's food exports during 2017-2022 and analyzing the factors that
drove said performance, this review was executed according to the guidelines established by the Preferred
Reporting Items for Systematic Reviews and Meta methodology. -Analyses (PRISMA).

In this way, in obtaining information for the literature search, different academic databases were
accessed, among which Scopus, Web of Science and Google Scholar stand out. Consequently, search terms
related to the research were used. These terms were: "Ecuador food exports"”, "Ecuador food sector export
performance”, "Ecuador food export growth", "Ecuador export driving factors”, among others.

Furthermore, as another inclusion criterion, studies in both Spanish and English were used. As a
consequence, those studies that did not meet the inclusion criteria were excluded, as well as those that were
duplicates or not available in their entirety.

On the other hand, for data extraction, a standardized matrix of the studies included in the review was
developed. This matrix contains the title of the study, authors, year of publication, objective, methodology,
main findings and conclusion. The same can be seen in Annex 1. Subsequently, the quality of the studies was
evaluated by prioritizing the rigor of the methodology used and the relevance for the study. Next, the results
were systematically organized and outlined, highlighting trends in export growth, the main destination
markets and the key factors that drove said export performance.

Subsequently, it can be highlighted that through the use of the PRISMA methodology it is possible
to guarantee the transparency and reproducibility of the procedure, achieving results that allow us to meet the
established objectives and contribute to knowledge about the export performance of the Ecuadorian food
sector during 2017- 2022. As follows:



1. Identification of studies:

Searches were conducted in the scientific databases Scopus, Web of Science and Google Scholar
using search terms such as "Ecuador food exports”, "food sector export performance", "global food
market trends", among other relevant combinations.

A total of 102 potentially relevant articles were obtained.

2. Selection of studies:

50 duplicate articles were eliminated, leaving 52 articles.

An initial review of the titles and abstracts of the remaining 52 articles was performed, excluding
those that were clearly not related to the research topic, reducing the number to 52 potentially
relevant articles.

3. Inclusion of studies:

The full text of the 52 potentially relevant articles was accessed.

Inclusion criteria were applied such as: studies that analyze the export performance of the
Ecuadorian food sector during the 2017-2022 period, research that addresses driving factors of
export performance in the sector, and data from the Central Bank of Ecuador on food exports.
Studies that were not related to the export performance of the food sector or that presented
incomplete or unreliable data were excluded.

After applying the criteria, 30 studies were included in the systematic review

4, Data analysis:

Relevant information was extracted from each of the 30 included studies, such as year of
publication, author(s), title, research objective, methodology, results, DOI and link. These data were
recorded in a database in Excel format.

A narrative synthesis of the results was conducted, highlighting the trends observed in the studies
and the driving factors identified.

The implications of the findings for the export performance of the Ecuadorian food sector were
discussed and the limitations of the included studies were identified



lustracion 1
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5. Results

We start from non-oil - traditional exports during the period from January 2016 to December 2017,
revealing a solid and representative pattern in the economy, with an average monthly FOB value of USD
565.9 million:



Figure 1
Percentage shares of traditional products.
PARTICIPACIONES PORCENTUALES DE LOS PRODUCTOS
TRADICIONALES 2017
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Note. Own elaboration based on Banco Central del Ecuador (2018).

Non-oil - traditional exports from January 2016 to December 2017 reached a monthly average FOB
value of USD 565.9 million. The participation of the goods that make up this group was as follows: banana
and plantain (42.5%), shrimp (41.4%), cocoa and processed products (10.6%), tuna and fish (3.6%) and
coffee and processed products (2%). .

On the other hand, the percentage shares of traditional products registered in the period January -
December 2017 were 58.3%. Within traditional exports, the main products were: bananas and plantains
(24.9%), shrimp (24.9%), cocoa and processed products (5.6%), tuna and fish (2%) and coffee and processed
products (1%). These data show that traditional products continue to be the main component of non-oil
exports, representing around 58% of the total in 2017. Within this group, the leading products are bananas
and shrimp, which together add up to almost 50% of traditional exports.

The following graph presents the participation of the main products in Ecuador's non-oil exports
during 2017. The data shows the evolution of the composition of these exports, allowing us to understand the
relative importance of each of the items:

Table 1
Percentage share in Ecuador’s non-oil exports by product (Period 2016-2017)

PRODUCTO ene-17  feb-17  mar-17  abr-17  may-17 _ jun-17  jul-17  ago-17 _ sep-17 _ oct-17 _ nov-17 _ dic-17
Banano y Platano 305,6 269,1 275,2 2705 270,7 246,99 2518 2145 217,7 229,8 211,8 270,8
Camaro6n 181,3 218,4 2452 259,7 285,6 2819 2919 236,8 230,5 279,1 236,3 2912
Cacao Y

Elaborados 72,7 51,1 68,7 478 36,1 345 44,6 57,1 62 778 754 61,2
Atln Y Pescado 20,8 213 17,8 17,7 21,2 18,9 19,7 15,6 17,9 17,5 245 29,6
Café Y Elaborados 10,1 9,5 9 94 88 8,2 11,7 10,1 9.9 11,9 10,9 9.8

Nota. Own elaboration based on Banco Central del Ecuador (2018).

Traditional products maintained a majority share, representing on average 58.3% of non-oil exports in
2017. Within this group, the leading products were bananas and plantains, with a share of 42.5%, and shrimp,
with 41.4%. %. Other traditional products such as cocoa and processed products, tuna and fish, and coffee
and processed products had smaller shares, of 10.6%, 3.6% and 2% respectively, products that are reflected
in the Ecuadorian economy, maintaining a balanced average throughout the year. anus.
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On the other hand, non-traditional products represented on average 41.7% of non-oil exports in 2017.
This group shows a broader diversification, with more balanced shares between the different items, such as
processed coffees (10.6%), made from flowers (6%) and metal manufactures (8%).

As we can see, non-oil - traditional exports in the 2018 period showed a growth of 0.9% compared to
2017, reaching an average monthly FOB value of USD 596 million.

Figure 2
Percentage shares of traditional products 2018
PARTICIPACIONES PORCENTUALES DE LOS PRODUCTOS
TRADICIONALES 2018
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Nota. Own elaboration based on (Banco Central del Ecuador, 2019).

Non-oil - traditional exports from January-December 2018 reached a monthly average FOB value of
USD 596 million. The participation of the goods that make up this group was as follows: banana and plantain
(43.1%), shrimp (42.3%), cocoa and processed products (9.4%), tuna and fish (3.5%) and coffee and
processed products (1.7%).

On the other hand, the percentage shares of traditional products registered in the January-December
2018 period were 58.3%. Within traditional exports, the main products were: bananas and plantains (25.3%),
shrimp (25%), cocoa and processed products (6.1%), tuna and fish (2.4%) and coffee and processed products
(0.6%). Other products also include canned fish (9.6%), vegetable oils and extractions (2%), banana
preparations (1.3%), and finally fruit juices and preserves (0.8%). These data show that traditional products
continue to be the main component of non-oil exports, representing 59.3% of the total in 2018.

Regarding to 2019, non-oil-traditional exports for the period Jan-Aug 2019 represented a growth of
5.2% compared to 2018, evidencing a constant increase in exports compared to previous years.
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Figure 3
Percentage shares of traditional products 2018-2019

PARTICIPACIONES PORCENTUALES DE LOS PRODUCTOS
TRADICIONALES 2019
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Nota. Own elaboration based on Banco Central del Ecuador (2020).

Non-oil - traditional exports from January-August 2019 reached a monthly average FOB value of
USD 669.9 million. The participation of the goods that make up this group was as follows: banana and
plantain (40.3%), shrimp (45.1%), cocoa and processed products (9.9%), tuna and fish (3.8%) and coffee and
processed products (0.9%). , among others.

On the other hand, the percentage shares of traditional products registered in the January — August
2019 period were 61.3%. Within traditional exports, the main products were: banana and plantain (24.6%),
shrimp (28.9%), cocoa and processed products (4.7%), tuna and fish (2.6%) and coffee and processed
products (0.5%), evidencing an increase compared to the previous year, especially in shrimp, while in other
products it can be seen that on average it has remained the same.

The following graph presents the participation of the main products in Ecuador's non-oil exports in
millions USD-FOB during 2019. The data shows the evolution of the composition of these exports, allowing
us to understand the relative importance of each of the items.

Table 2
Share in Ecuador’s non-oil exports by product in millions USD-FOB (Period 2019)

PRODUCTO ene-19 feb-19 mar-19 abr-19 may-19 jun-19 jul-19 ago-19
Banano y Platano 236,4 253,6 3211 325,2 3457 360,2 373 365,6
Camarén 298,7 273,6 304,7 292,7 274,9 261,6 233,2 262,8
Cacao Y Elaborados 56,2 53,2 48 49,8 45,8 41 63,6 63,3
Atln Y Pescado 26,5 331 34,2 25,6 28,6 232 29 28
Café Y Elaborados 3,5 4.8 6 6 6 54 6,6 7,7

Nota. Own elaboration based in Banco Central del Ecuador (2021).

As can be seen in the following table, the share of the goods that make up this group in USD-FOB
was as follows: shrimp (USD 301.9 million), bananas and plantains (USD 270 million), cocoa and processed
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products (USD 66.1 million), tuna and fish (USD 25.5 million); and, coffee and processed products (USD 6.4
million)

On the other hand, things were different in 2020, with the arrival of COVID-19, complications in the
different food and hotel chains were reflected in exports of goods and services, presenting a drop of 2.1%
compared to 2019. However, the products that presented a positive performance in their external sales,
according to their importance, were: processed shrimp, 8.0%; banana, coffee and cocoa, 4.7%; fish and other
aquatic products, 4.0%, among others.

In the following table, can be seen the behavior of exports in the processed food sector

Figure 2
In millions of USD FOB and annual growth rate (TCA) period 2017-2020

Exportaciones de alimentos elaborados
En millones de USD y tasa de crecimiento anual TCA
Periodo 2017-2020
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Nota. Own elaboration based on Banco Central del Ecuador (2021).

The total value of exports of the Processed Foods group of Ecuador reached USD 66,090 million in
2020. The growing trend of exports in terms of value is explained both by increases in sales volumes abroad
of the products grouped in this classification, as well as higher unit values of the exported merchandise.
In terms of volume, around 1.7 million MT were placed in 2020. On average, the annual growth of exported
volume in the period 2017-2020 has shown constant and solid growth.

In the same way, the destination of traditional non-oil exports in the period from January to
December 2020 can be seen in the following table, showing the 3 main destinations by most exported
products.

Table 3
Destination of traditional non-oil exports January-December 2020



™ FOB
Atun Y Pescado 81,460.41 315,176.14  PART (%)
Estados Unidos 18,726.96 209,159.48 66,4%
China 16,654.89 28,077.72 8,9%
Espafia 6,241.63 17,246.02 5,5%
™ FOB
Cacao Y Elaborados 353,929.81 935,090.21  PART (%)
Estados Unidos 1,434,431.50 673,575.51 25,9%
Indonesia 1,024,425.65 591,447.21 20,7%
Malasia 50,865.44 24,987.15 13,4%
™ FOB
Banano Y Platano 7,260,507.78 3,668,990.61 PART (%)
Rusia 1,434,431.50 673,575.51 18,4%
Estados Unidos 1,024,425.65 591,447.21 16,1%
Turquia 530,359.90 284,761.90 7,8%
™ FOB
Camaron 688,489.13 3,823,534.26  PART (%)
China 360,987.86 1,890,984.29 49,5%
Estados Unidos 120,986.20 763,147.03 20,0%
Espafia 47,571.52 245,282 .98 6,4%
™ FOB
Café Y Elaborados 11,430.99 69,778.47 PART (%)
Rusia 3,182.25 19,755.90 28,3%
Alemania 326,13 18,022.20 25,8%
Perd 326,13 5,006.20 7,2%

Nota. Own elaboration based on Banco Central del Ecuador (2021).

13

We can see that the main export destination markets have been the United States, Russia and China,
among others, being the leading markets due to different factors such as growing international demand and
the different trade agreements that have been strengthened, in the same way different problems trade by other
exporting countries has also been an indication that these markets have increasingly leaned towards Ecuador.

On the other hand, the following graph presents the participation of the main products in Ecuador's

non-oil exports in millions USD-FOB during the year 2020. The data shows once again how these have been
evolving and maintaining themselves over the years.

Table 4

Share in Ecuador’s non-oil exports by product in millions USD-FOB (Period 2020)

PRODUCTO ene-20

feb-20

mar-20

abr-20 may-20 jun-20  jul-20 ago-20 sep-20 oct-20  nov-20  dic-20
Banano y Platano 2981 3525 296,8 3223 3934 3106 2575 270,1 289 3784 411,8 2431
Camaroén 3915 3112 352,4 318,3 3072 322,7 3111 2972 2479 2499 2792 2805
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Cacao Y Elaborados 58,4 75 67 47,9 61 59,7 57 83 11,4 89,5 112,7 113,6
Atln Y Pescado 24,8 37 34,1 21,3 26,4 27,7 29 24,1 24,1 23,2 23,7 19,5
Café Y Elaborados 3,9 34 3,9 7,1 6,3 3,6 4,6 6 6,7 10,5 7 6,8

Nota. Own elaboration based on Banco Central del Ecuador (2021).

Traditional products maintained a majority share, representing on average 58.3% of non-oil exports
in 2020. Within this group, the leading products were bananas and plantains, with a share of 41.8%, and
shrimp, with 43.0%, cocoa and processed products (10.9%), tuna and fish (3.5%), and coffee and processed
products (0.8%) among others.

In order to compare how the main products have performed in recent years, let's look at the
following table that compares the evolution in a period of 2018-2021 by product.

Figure 5
Main non-oil export products 2018-2021
In millions of USD (left axis) and USD/TM (right axis)
PRINCIPALES PRODUCTOS DE EXPORTACIONNO
PETROLEROS 2018-2021
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Nota. Own elaboration based on Banco Central del Ecuador (2021).

As can be seen in the table, we can compare by year how the main most exported products have
performed, such as shrimp, bananas and plantains, coffee and processed products, and finally tuna and fish.

This year the indicators showed that shrimp is the first non-oil export product for the third consecutive
year. In 2021, it reached a record in terms of exported value and volume (USD 5,323 million and 0.8 million
metric tons (MT), respectively), due to different factors such as the existence of greater demand from the US
and Europe. due to the return to normal activities of hotels, restaurants and catering, as well as higher prices
due to the increase in maritime freight, on the other hand a decrease in production and exports from India and
Vietnam due to COVID-19 infections; and low production in Thailand, allowed it to increase its shrimp
imports by 165% to meet export commitments of the processed product.

For its part, banana and plantain products had the second best annual export record (USD 3,485
million), in this case due to greater demand from the Russian market, which was the main destination for this
fruit (22.7% of the total exported). ; while, in cocoa and processed products, a record was reached in the



15

value and volume exported in 2021 (USD 940 million and 0.4 million MT), mainly due to higher shipments
to the Netherlands, Malaysia and Indonesia. Likewise, tuna and fish reached a record in the value and volume
exported in 2021 (USD 367.2 million and 0.1 million MT)

On the other hand, the evolution of the exported values of the goods that make up this group can be
seen in the following table:

Figure 6
Evolution of exported values December 2020-2021
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Nota. Own elaboration based on Banco Central del Ecuador (2022).

The evolution that occurred in the period December 2020-2021 of the aforementioned exported
products can be seen; we can see how the main products mark a record increase in the year 2021

Finally, in 2022, traditional exports represented 37.2% of the total exported in 2022, and the
increase registered in their FOB value (18.4%) was accompanied by a contraction in volume (2.1%). Within
this group, it is relevant to highlight some specific items.
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Figure 7
Main non-oil export products 2021-2022
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Nota. Own elaboration based on Banco Central del Ecuador (2022).

Shrimp is once again consolidated as the most exported product for the fourth consecutive year,
reaching a record in exported volume and value in 2022 (USD 7,289 million). This behavior is explained by
different factors, in this case there was greater demand from China (increased by 51.6% in volume), a
destination that also increased its market share from 46.1% to 55.4%. as well as a greater volume of exports
to Vietnam (211.6%) to meet the commitments of the processed product, and a greater volume of exports to
Spain (8.3%) and the United States (6.1%). Other relevant factors that contributed to this increase were the
permanent investment in technology and innovation, nutritional quality compared to the Asian competitor
and the incorporation of added value in its production line.

On the other hand, products such as coffee and processed products and cocoa and processed products
also achieved historic figures in exported volume. In the first case, due to a greater volume of demand from
the United States (283.9%), Germany (61.9%) and Colombia (33.8%). In the case of cocoa and processed
products, the increase responds to the increase in cargo exported to Malaysia (89.9%) and Canada (82.3%).

Now with reference to Bananas and plantains, despite being the second most exported product, we can
see that there was a contraction in its volume (-5.8%), reaching foreign sales of USD 3,268 million. This
evolution is influenced by the war between Russia and Ukraine, which complicated the logistics of shipping
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fruit to the Central European region and caused a contraction in demand from countries such as Ukraine
(84.6% reduction in exported volume). , Poland (66.0%) and Germany (41.4%). Likewise, tuna and fish
showed a drop in exported volume (21.8%), the effect of which was offset by an increase in unit value
(34.2%). The decrease in the cargo sent was mainly due to climatic factors caused by the presence of the
seasonal phenomenon of La Nifia, which generated variations in sea temperature, causing the displacement of
species to other sectors.

5. Discussion

The data presented in tables 1 and 2 show a clear picture of the export performance of the Ecuadorian
food sector during the period 2016-2018, with a particular focus on traditional products.

Firstly, it is evident that traditional non-oil exports, made up mainly of agricultural products such as bananas,
shrimp, cocoa, tuna and coffee, maintain a predominant participation in the Ecuadorian economy. During the
2016-2017 period, these exports reached a monthly average FOB value of USD 565.9 million, representing
58.3% of total non-oil exports in 2017.

Within this group of traditional products, two leading items clearly stand out: bananas and plantains,
with a share of 42.5%, and shrimp, with 41.4%. These figures reflect the historical importance that these
products have had for the Ecuadorian economy and their consolidation as pillars of the export sector.
However, it is important to note that other traditional products, such as cocoa and processed products, tuna
and fish, and coffee and processed products, also contribute significantly to exports, although with smaller
shares that range between 10.6% and 2%. %.

On the other hand, the data show moderate growth in traditional non-oil exports during the analyzed
period. In 2018, these exports showed a growth of 0.9% compared to the previous year, reaching a monthly
average FOB value of USD 596 million. Although this growth is modest, it suggests a positive trend in the
sector's export performance.

It is important to highlight that, although traditional products maintain a majority share, non-traditional
products also represent a considerable part of non-oil exports, with an average of 41.7% in 2017. This group
of products exhibits broader diversification, with more balanced shares between items such as processed
coffees (10.6%), processed flowers (6%) and metal manufactures (8%).

This diversification into non-traditional products can be a key factor in reducing excessive dependence on a
few basic products and promoting value addition in the Ecuadorian food sector. However, the data analyzed
suggest that there is still a way to go in this regard, since traditional products continue to dominate the export
basket.

Regarding to the indicators in table 3, a small growth is notable in non-oil-traditional exports of 0.9%
compared to the previous year, reaching a monthly average FOB value of USD 596 million. This information
is an indication of stability in the non-oil export sector; however, it is important to highlight the influence of
other factors of said growth.

Once again, we can observe a set of products that significantly lead non-oil - traditional exports. Specifically,
bananas and plantains, along with shrimp, represent a significant percentage of the total value of traditional
exports, having a share respectively of 43.1% and 42.3%, this indicates that the two products are fundamental
for the export economy. from the country.

Other products are identified that in the same way contribute significantly but to a lesser extent to non-oil-
traditional exports, such as cocoa and its products, tuna and fish, in the same way coffee and its products.
This information emphasizes diversification within non-oil-traditional exports, which benefits the national
economy to reduce dependence on a single product or sector.

In respect to table 4, the results showed a significant growth of 5.2% compared to the previous year, in
the same way, this increase reflects a constant positive trend in recent years. On the other hand, the monthly
average FOB value of USD 669.9 million for traditional exports demonstrated the strength of this sector in
the national economy. The participation of different goods projects a concentration in leading products such
as bananas and shrimp, representing 40.3% and 45.1% respectively.

In the same way, it is observed in this analyzed period that the total traditional exports represent 61.3%. This
highlights the priority of certain products in the international market taking into account that there are several
changes in preferences and demands on the part of consumers. These are indicative to promote the growth
and diversification of traditional exports as well as competitiveness in the international market along with
strategies to continue counteracting possible risks and in turn promote innovation and development of the
sector.

Looking at table 5, we can see that shrimp tops the list as the product with the highest participation in
Ecuador's traditional exports during the period of 2019, obtaining a value of USD 301.9 million, in turn, as
we have already seen, it is followed by closely followed are bananas and bananas with USD 270 million,
however we see other products to a lesser extent but representing considerable portions of exports such as
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cocoa and its processed products with USD 66.1 million, followed by tuna and fish with USD 25.5 million,
and finally coffee and its products with 6.4 million, this diversification of exports highlights the importance
of the fishing industry and in the same way of the agri-food industry in the country's economy.

In table 6 we can see a dual panorama regarding the behavior of the sector's exports during 2020,
highlighting on the one hand an impressive growth reaching a total value of 66,090 million, this growth is a
consequence of both increases in sales volumes as well as higher unit values of the exported products,
however, it is extremely important to emphasize that the year 2020 was marked by the phenomenon of the
pandemic with the arrival of COVID-19, which generated multiple complications in different sectors, in this
specific case food and hotel chains worldwide, this caused a 2.1% drop in exports compared to the previous
year.

However, despite facing this challenge, several products managed to achieve positive performance
with respect to their external sales. Among them, we have shrimp with an increase of 8.0% and horse, coffee
and cocoa with a growth of 4.7%, and last but not least an increase in fish exports of 4.0%, In this way, the
food sector managed to maintain constant growth in terms of volume, reaching 1.7 million metric tons of
products in foreign markets in 2020, which this information demonstrates the good capacity to respond to
international demands and analyzes the Likewise, the need to continue developing a greater capacity for
adaptation in the face of possible problems.

In table 7 we can see the crucial information provided by the analysis of the main destinations of non-
oil exports during the period from January to December 2020. Here we can see the 3 main destinations by
exported product, highlighting the importance of the markets. such as the United States, Russia and China
among others. Here a trend can be seen in the selection of export destinations, destinations that can be
influenced by various economic, commercial and geopolitical factors as well as diplomatic relations between
them, however they can also be influenced by commercial problems by other exporting countries opening a
search for alternatives. The United States, due to its market size as well as its purchasing power and its great
international demand, represents an important source for Ecuadorian products, followed by Russia and China.

In table 8 we can see once again a detailed view of the participation of the main products in exports,
showing their evolution and their importance in the country's export panorama. This has been indicative of
how the composition of exports has been changing. and maintaining itself over the years.

As already discussed, despite the commercial and economic challenges, traditional products
remained leaders in terms of participation, representing an average of 58.3% of the total. These data highlight
the strategic importance as well as the competitiveness of the products in the international market.

Once again we see how bananas and plantains stand out as the main exported product with a share of 41.8%,
this confirms the dominant position of bananas in the world market as well as their role in the national
economy as a job creator and source of income, Likewise, it is followed by shrimp, which maintained its
participation with 43.0%, this demonstrates the importance of the shrimp industry and its contribution to the
country, as well as other traditional products such as cocoa and its processing, tuna and fish, and coffee. and
its products that are part of Ecuador's export catalog and contribute to income diversification.

In tables 9 and 10 it can be seen how the leading products have behaved in a period of time from
2018 to 2021, as well as their evolution with respect to the previous year 2020, here it is highlighted how in
2021 shrimp ranked as third consecutive year as the main product, setting a record in terms of value and
exported volume reaching USD 5,323 million and 0.8 million metric tons (MT). Several factors have
contributed to this achievement, especially the return to normality after COVID 19 to hotels, restaurants and
catering activities and the growing international demand allowed an increase of 165%. On the other hand,
bananas and plantains recorded the second-best year in terms of exports in 2021 with a total of USD 3,485
million, and finally cocoa and its preparations identically, reached a record in the value and volume exported,
reaching to USD 940 million and 0.4 million tons, as well as tuna and fish achieving their record in value and
volume with USD 367.2 million and 0.1 million tons respectively.

Finally, in table 11 we can see how the 2022 period was mainly characterized by having a notable
increase in the FOB value of exports with a growth of 18.4%, however, a contraction of 2.1% was recorded
in the volume. exported, this reveals a trend towards the development of added value in exported products
which in turn had a significant participation in the total exported, representing 37.2%.

In this period, shrimp once again positioned itself as the leading product for the fourth consecutive year, once
again reaching a record in both volume and value exported with USD 7,289 million. In the same way, coffee
and processed products had historical figures in volume exported, and cocoa and processed products, this
achievement is attributed to several factors such as international demand from different countries and
continuous investment in technology and innovation as well as nutritional quality compared to the
competition and its added value in the production line. However, bananas and plantains experienced a
contraction in their exported volume, this was mainly affected by the war in Central Europe, causing a
contraction in demand from Ukraine, Poland and Germany. Finally, tuna and fish similarly presented a drop
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in the volume exported, which was offset by an increase in the unit value. This decrease was mainly affected
by climatic factors caused by the presence of the La Nifia phenomenon.

6. Conclusions

The Ecuadorian food sector has demonstrated solid and growing export performance during the period
2017-2022. Despite economic and commercial challenges, such as the COVID-19 pandemic, traditional non-
oil exports, made up mainly of agricultural and fishing products, maintained a predominant participation in
the Ecuadorian economy. Leading products such as banana, shrimp, cocoa and tuna recorded record figures
in terms of exported value and volume, reaching average monthly FOB values of up to USD 7,289 million in
2022 in the case of shrimp. This positive trend reflects the competitiveness and international demand for
Ecuadorian food products in global markets.

Several key factors have driven the export performance of the Ecuadorian food sector during the
period 2017-2022. Firstly, the expand of the export basket, covering a variety of agricultural and fishing
products, has made it possible to reduce excessive dependence on a few basic products and promote value
addition. In addition, investment in technology and innovation, as well as the focus on nutritional quality and
added value in the production line, have improved the competitiveness of Ecuadorian products in the face of
international competition. Likewise, the growing global demand for food and the return to normality of hotel
and restaurant activities after the pandemic have boosted export growth. However, external factors such as
war conflicts, climatic phenomena and changes in consumer preferences have had both positive and negative
impacts on the performance of certain products. In general, the Ecuadorian food sector has demonstrated a
notable capacity for adaptation and resilience in the face of challenges, achieving constant growth in the
period analyzed.
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EXHIBIT 1

Titulo

Objetive de Investigacion

Metodologia

Resultados

doi

link

Andlisis del impacto del acuerdo comencial
«con la Unién Evropea en las pymes
exportadoras de alimentos y bebidas del
cantdn Quito.

La presente investigacidn busca identificar ¢l
impacto gue ha tenido 1a firma del acuerdo
eomercial con la Unidn Europea, vigente desde
¢l afto 2016, sobre las poquefias ¥ medianas
empresas {Pymes) exportadoras de alimentos v
bebidas ubicadas en Quito.

El estudin es de cardeter cualitative - deseriptivo en
vizta que busca una primera aproximaciém a
cvidenciar la problemdtica e impactos que ha

la firma del acuerdo comercial con 1a Unidn

Europea en las PYMES exportadoras de alimentos y
‘bebidas ubicadas en ¢l Distrito Metropolitano de
Quito dentro de un periodo de tiempo de menor a

dos afbos. Para lo cual 1a investigacidn, o

ido

primera
instancia, s¢ apoyard en teorias clisicas y
especificas para identificar la base con las que nacen
dichos acuerdos de preferencias arancclarias, para
posteriormente con €l uso de heramientas
cualitativas determinar si ¢l impacto ha sido
POSItive O NEEALiVO EN SUS EXPOTLaciones.

Aungue la mayoria de las empresas reconocen
las ventajas del acuerdo, como la reduccidn
arancelaria, las opiniones sohre su impacto real
s0m mixtas. Algunas empresas han visto un
incremento en ventas ¥ nuevos clientes,
itras que otras o han logrado aprovechar
plenamente los beneficios del acuendo. Las
principales bameras son los eostos intemas ¥ la
falta de conocimiento del mercado curopeo
sobre ciertos productos oouatorianos.

mi

Analisis, pdf

Afio da
# de Articulo Publicacion Autor (es)
1 2019 Durin Andrade, J. C.
2 2014 Boza Martinez, 5.

Las barreras no arancelarias en el comercio
agricola de los paises en desarmollo. En
Muevas rutas hacia €l bienestar social,
scondmico ¥ madioambiental: 1T Foro
Bicnal de Estudics del Desarrollo, 47

El estudio tiene como objetivo comprender los
procesos de desamollo mediante un enfoque
multidisciplinario ¥ multidimensional,
abarcando aspoctos culturales, histéricos ¢
institucionales. Busca identificar nuevas
capacidades o cuslidades que potencien €l
icnestar social, coondmico ¥ medicambiental de
grupos sociales, agentes productivos o unidades
temritoriales. Este trabajo sc enmarea en la
creacidm de 1a Red Theroamericana de Estudios
el Dezamollo (RIED), que organiza ¢l Simposio
"Estudios del Desarrollo: Nuevas Rutas hacia el
Bienestar Social, Econdmico y Medicambiental”
con ¢l fin de propiciar un didlogo abiento y
multidisciplinar sobre los procesos de desamollo
relovantes para América Latina,

La metodologia incluye 1a organizacidn de un foro
bienal que reunid a académicos ¢ investigadores de
América Latina v Espafia. Se recibieron més de cien
propuestas, de las cuales cuarenta fueron
scloccionadas para ser presentadas en el foro. Estos
trabajos fueron posteriormente seleccionados ¥
organizades en tes soociones en el libro. Las
seeciones del liboo incluyen andlisis de modelos y
politicas de desarmollo, bienestar y derochos, y ol
desamollo desde 1as regiones, cada una con estudios
cspecificos ¥ andlisis detallados de
aspectos del desarrollo.

Repensando modelos ¥ politicas de desarmollo:

Nuevas formas inclusivas de civdadanda y
mercado.
Impacto de las barmeras para-arancelarias sobre
£l comercio agropeceario.
Relacién entre erecimiento econdmico e
instituciones.
Bienestar, derochos y desamollo:

Importancia del acceso igualitario ala
oducacifn.

Politicas de mitigacidn y adaptaciém al cambio
climétion ¥ derocho a 1a alimentaeidn.
Redes informales de cuidados en Europa y

papel de las mujercs mayores.
Andlisis eritico del automdévil como elemento

de bicrestar,
El desamollo desde 1as regiones:

hitps:inedesarralio.omiw
o=
contentfuploads/2017/03
[Nuevas-rutas-web.pdf




2019

Andrés Calvache
Silvestrel, Diédmaris
Lucero Gonedlez 2,

Milton Paredes Aguime3

Innovacion ¥ su influencia en €l
desempeiio exportador: Caso Ecuador

El presente trabajo tiene como finalidad analizar
la influencia de la innovacion en la conducta
exportadora del sector manufacturero
ecuatoriano detcrminando aguellos factores que
fueron relevantes dentro de su desempefio
exporiador

La metodologia mas utilizada en la literatura para
encontrar dicho efecto es aguella de tipo
Dexcriptivo de Corte Transversal, en especifico de
Corte Transversal Militple fse refiere al andlisis de
mis de una variable de interés que inciden o
influyen sobre una variable de resultado, en un
corte de tiempa determinado ).

Sec estimé dicha influencia, de 1o cual se
determind gue aguellas empresas que
destinaran sus recursos a Innovacién en
Producto e Investigacién y Desarrollo,
aumentaron su probabilidad de desarrollarse
internacionalmente, siendo ain mayor dicha
probabilidad si la empresa cra multingcional en
comparacién de las empresas locales.

Tt alnet. unirioja cslser
vlet'articuloeodigo=T52068
2

2021

Quifténez Caicedo, Luisa
Micole, Quifiénez
Cabeza, Betty Maribel,
Custode Quiflinez,
Johanna Alcjandra,
Rodrigeez Lara, John

Jesiis

Diversificacién geogrifica de las
exportaciones de mango ecuatoriano

Esta investigacién tiene como objetivo estudiar
la diversificarién geogrifica de las exportaciones
e mango ccuat

La metodologia de investigacidn se basd enun
andlisis empirico eon aleance exploratorio ¥
enfioque mixto, e realizo el cilowlo del Indice
Herfindahl-Hirschman durante el periodo 2016-
2020, utilizando datos proporcionados por ¢l Banco
Central del Ecuador a nivel de subpartidas del
Sisterna Armonizedo.

Se concluyd, que 1a diversificacién geopgrafica
e las exportaciones de mango ccuatoriano sc
we mis afectada por factares relacionados a
procedimicnios nacionales y operatividad de las
institueiones piblicas inmersas en el comercio
exterior, que no permiten un crecimiento
constante  restan competitividad a las

EXpOTACiONeS.

o

2009

Carrilla, Dn.

La Industria de alimentas ¥ bebidas en el
Ecuador. Instituto Macional de Estadisticas
¥ Censos,

El objetive de realizar un diagndstico del sector
quE peErmita evaluar su comportamients ¥ su
importancia estratégica dentro de 1a cconomia en
S conjunto ¥ como hemramienta para affontar la
actual crisis financiera y alimentaria mundial

ET andlisis s bash en 1a recopilacion y andlisis oc
datos del Instituto Nacional de Estadistica y
Cenzos (INEC), estudics de mercado, informes de
consultoras especializadas, articulos de
imvestigacién académica, publicaciones de
organismos intemacionales, noticias y datos del
soctor publicades en medios de comunicacidn. Se
emplearon téenicas de andlisis estadistico y
cudlitativo, incluyendo medidas de tendencia

endrgl v odiorersiin gndlicic de fremeneign

A manera de conclusién se puede inferir que la
industria de alimentos y bebidas es 1a mas
importante dentro del sector manutacturero. En
relacién a 1a produccién nacional su
importancia ha ido en sumento durante los
Giltimos afbos.

www. uash. edu.ee'obs
SOV ELOT O-DY LS W~

contentuploads sites/ 62021/
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Cerezo-Anzules, C., &

Desarrollo Sostenible y Responsabilidad

El objetivo de este capitulo es valorar como se
encuenira la estrategia de
ad social empresarial (RSE) del

TEspOnES

Diesde ¢l punto de vista metodolagico sc efoctiard
on primera instancia un
s spctorial para ver cdmo se encuentra la

amdli
industria alimenticia en relacién con la
coonomia {Ochoa-Rico, Jimber-del-Rio et al.,

El estudio aborda la infleencia de la RSE en
diversos seetores ¥ su relacidn con €l desarrolla

hitps:/libros. cotec. odu.ecfin

6 2023 Social: Andlisis de Diferentes Sectores en K R X .. . . . stenible, destacando su impacto positive dex. phpdeditorial/catalogivie
. sector alimentario de Guayaguil en funcidn 2022; Vergara-Romero, Comea-Yaca et ) L i Po e - e
Ecuador 3 L - " 3 % 4 . : tante en la valoracién de las empresas como en W/ BN 1091223
del Objetivo de Desamrollo Sostenible 2: Hambre | al., 2022), después de esto se procede a realizar un . s ~ A
. O o . sus rendimientos coondmicos.
eoro durante €] periodo 2015-2020. andlisis FODA, para continuar oon
los principales indicadores del modelo de
responsabilidad social empresarial
" _ , s¢ concluyd gue Ecuader cuenta con
Evelin Anabel Cérdova- . . . 2 e o
L P . . . B . El presente trabajo busca determiznar las NPT productos considerados superfoods los cuales nq .
Palacios Jessenia Victoria | Los Superfoods como una Estrategia en ¢l A i . h foque cualitativo- X . . /10.3338 p—
. o . R y . i 2 5 ostrategias de exportacién mediante el andlisis o AP o tienen gran popularidad y demanda en el A 1 1 TEE-An%%C 3%A Deulo-
T 2023 Caraguay-Salinas Michael | Comercio Sostenible de las Exportadoras . . P cuantitative con la aplicacidn de los métodos . PR 6/593dp.2023.3-| =
. . . mercado para la intemacionalizacién de los . T R mercado curopeo Lo que sin duda representa una - 14875-2-10-
Andrés Zamora- Ecuatorianas sl Mencado Europeo todricos-deductivos ¥ analiticosintético. N L.1TEE

Campaoverdes

superfood

oportunidad para las cmpresas ecuatorianas
exportadoras de cstos alimentos,

20230601%:20(1). pdf




2018

Giunta, L

Experiencias intemacionales de
construccién social de la calidad en la
producecidn agroalimentaria: Soberania

alimentari  derechos del wiviry
politicas agrarias en Ecuador.

El estudio tiene como objetivo analizar cdmao 1a
inclusién de la soberania alimentaria en la
Constitucidn de Ecuador ha influido en el

siztema agroalimentario del pais, destacando la

importancia de los sistemas alimentarios locales

¥ la agricultura a poquefia cscala. En particular,

s¢ busca evaluar en qué medida este proceso ha

incorporado una agenda agraria post-neoliberal,
afirmando los principios de la soberania

glimentaria y superando los enfogques
desarmollistas y de modemizacidn agrieola
tradicionales.

La metodologia del estudio se divide en las
siguientes partes:

Sc presenta el movimiento intemacional promaotor
e la soberanda alimentaria y sus principios, hase
del andlisis del caso ecustoriano.
Contextualizacién de la estructura agraria en
Ecuador: Se deseribe la configuracifn agraria del

Presentacidn de actores y acciones colectivas: Se
identifican los actores y acciones colectivas que
facilitaron la constitucionalizacidn de la soberania
alimentaria en Ecuador.

Andlisis de la agenda agraria oficial: Sc cxamina la
comespondencia de la agenda agraria oficial con los
desafios planteados por la nueva Constitueidn,
analizando las politicas dirgidas a la agricultura
campesing, ¢l modelo agrario, 1a relacién con ¢l
patrimonio natural, los eircuites alimentarios
pricrizados y los impactos en la dependencia del
mercado.

pais para situar ¢l andlisis en su contexto especifico.

Resultades:

Centralidad de los sistemas alimentarios
locales: La nueva Constitucidn de Ecuador
roconace ¥ prioriza los sistemas alimentarios
locales, otorgando un papel protaginice ala
agricultura a pequeita escala.
Acciones colectivas y constitucionalizacidn:
Diversps actores ¥ acciones coloctivas han sido
clave para ineluir la soheranda alimentaria en la
Constitueién, promoviendo un enfoque que
desafia ol régimen alimentario corporativo.
Apenda agraria post-neoliberal: La agenda
agraria oficial, en gran medida, ha incorporado
principios de la soberania alimentaria,
buscando superar los enfoques desamollistas ¥
de modemnizacidn. Las politicas agrarias se han
arientado hacia la sostenibilidad, 1a proteoei fn
el patrimonio natural ¥ 1a reduccidn de 1a
dependencia del mercado.

2021

{Fonzabay-Crespin, A.
M., Vite-Cevallos, H. A,
(Garsém-Montealegre, V.
1., & Quizhpe-Cordero,
F. F.

Andlisis de la produecién de camardn en €l
Ecuador para su cxportaciin a la Unidn
Europea en ¢l periode 20135-2020

La presente investigacidn tiene, como objetive
analizar la produccién de camardn en ¢l Ecuador
¥ su incidencia en las exportaciones a la Unidn
Europea en ¢l Periodo 2015-2020. El alcance de
la investigacién es de tipo no experimental con
la utilizacién de fuentes socundarias v la
recoleccidn de datos estadisticos de las
exportaciones de camardn.

La metodologia de la investigacidn es de tipa no

experimental con la utilizacién de fuentes
socundarias ¥ la recoleecidn de datos estadisticos de
las exportaciones de camann.

cl estudio destaca el crecimiento constante de la
produccidn y exportacidn de camardm en
Ecuador, especislmente hacia la Unidn
Europes, ¥ subraya la resiliencia del sector ante
la pandemia. Sin embargo, sc la
nocesidad de apoyo estatal para syudar a los
poqueitos productores ¥ promaver la
recuperacién econdmica del sector.

vlet/articulofeodigo=R00452

2




2019

Lalanne, Alvaro

Tendencias del sistema de comercio
exterior relevantes para analizar 1a insercidn
internacional del Uruguay

Oy etivos:
Analizar tendencias en ¢l sistema de comercio
intemacional: El documents revisa textos
recientes para identificar tendencias relevantes
para la insercién intemacional de Uruguay.
Prospectiva global: Evaluar gjercicios de
prospectiva global que indican que América del
Sur no serd una regién con cambios
significativos en patrones de integracién en el
future.
Dindmica de la demanda de alimentos: Examinar
la proyeccién de 1a demanda de alimentos que
vendrd de Asia y Africa, con un aumento en ol
consumao de cames ¥ lactoos y una disminucidn
en cercales.

(Gobemanza del comercio intemacional: Analizar
la cocxistencia de dos sistemas de comercio: el
tradicional, gobemado por disciplinas
multilaterales, ¥ €l comercio de servicios y
cadenas de valor, regido por mega acuerdos
plurilaterales.

Metodologia:
Revisidn de textos recientes: Se realiza una revisidn
exhaustiva de literatura reciente que aborda las
tendencias en el comercio intemacional.
Andlisis de cjercicios de prospectiva global: Se
estudian informes ¥ proyeeciones gue indican las
firturas dindmicas en la demanda de alimentos ¥ los
patrones de integraciém regional.
Evaluacién de la gobemanza del comereio: Se
ncs de diversos autores sobre la

analizan las
eoexistencia de sistemas de gobemanza en ¢l
oomereio intemacional

Resul tados:
Paoca significancia en cambios de integracidn
para América del Sur Los gjercicios de
prospectiva indican que América del Sur no
cxperimentard cambios significativos en los
patrones de integracién en el firturo cercano.
Aumento de demanda de alimentos en Asiay
Africa: Se proyecta una dindmica creciente en la
demanda de alimentos desde Asia y Af:rica, oon
un incremento cn ¢l consumo de cames ¥
lacteos y una menor demanda de cereales.
Cocxistencia de dos sistemas de gobemanza del
ocomercio: Se vislumbra un mundo con dos
sistemas de comercio coexistiendo:
Comereio tradicional: Gobemado por
disciplinas multilaterales.
Comercio de servicios ¥ cadenas de valor:
(Gobemado por reglas establecidas en mega
acuerdos plurilaterales, con compromisos y
dizciplinas mas profindos.

hittps:/www.cepal .org/espub
licaciones/'43020-tendencias-
sistema-comercio-exterion-
relevantes-analizar-la-
insercion

2016

Mavarro-{arcia, A,
Arenas-Gaitin, I, &
Rondin-Cataluita, F. J.

External environment and operations

Review, 263}, 199-215

strategy. Performance & Competitiveness

El objetivo de este estudio es analizar los
determinantes ¥ las consecuencias de los
mecanismos de gobemanza relacional entre los
exportadores ¥ sus distribuidores extranjeros.

La base de esta investigacién es un estudio
empirico de empresas exportadoras espaiiolas. Una
muestra multiindustrial amplia la varianza
observada y enfatiza la generalizacién de los
hallazgos

Los resultados muestran que las nomas
relacionales tienen un impacto positive en ol
resultado de un exportador ¥ gue cuanto mayor
=ca 1a dependencia de un exportador en sus
distribuidores, en sus competencias
intemacionales y en la volatilidad de los
mercados extran) eros, més necesita el
exportador mantener una relacién con sus
distribuidores extranjeros basada en el
intercambio de informaciém, fexibilidad ¥

opoperaciin

B3-1SIDL. pdf




Mavas Tania Chicaiza

La innovacidn como factor clave del
jonamiento de productos eceator anos
en ¢l mercado intemacional

Este articulo tiene como objetivo investigar y
CICNICS CIMPICEAs QU han
lograde su éxito on base a la innovacidn y edmo
han influido en el mercado intermacional,
también pretende motivar a los empresarios,
emprendedores o comerciantes ecuatorianos y de
toida América Latina a que empiecen a ampliar
sus horizontes hacia la innovacidn, neevos

distinguir las di

mercados ¥ nuevas industrias.

La

Investigaciém de tipo documental | deseriptivo y de
cardcter cuantitativo

permitié obtener resultados de comparacidn
£nirc empresas que practican la innovacién con

posibles estrategias para implementar en las

innowvacidn sea parte de su cultura corporativa.

innovacién es un factor considerable para €l
jonamiento de los diversos productos ¥
s cn € meneado intemacional ¥ obmo
innovacién no existe una adecuada
competencia en ¢l mereado, asi mismo

aguellas que ro 1o hacen , conociendo las

BCLOT ¥ pemuita gue la

industrias del

Orrego, E., Salgado,

Productividad y competitividad fruticola

andina. Producte 9. Estudio de mercado

intema ¥ extemo de la fruta fresea y sus
derivados.

nes y oportunidades en

Establecer las cond
mercados intemos y de exportacién de los

frutales andines tanto en freseo como sus
derivados.

El estudio de mencado descrito se caracteriza por
una metodologia mixta que combina clementos de
enfoques cualitativos y cusntitativos para lograr una

comprensidn mas profunda y completa del tema.

La investigacifn de mencados es fundamental
comprendan las necesidades de sus clientes, 1a
competencia y las tendencias del mercado. Esto

les permite desarmollar cstrategias cfoctivas para

aprovechando las oportumidades que offece el

potencial de erscimiento, tanto en fresco como

adopten teenologias innovadoras ¥ se mejore la

para gue las cadenas de valor de frutas

namicnto,

MANDENET © MCjOTEr 51 P

ereciente intenés por productas saludables,
stenibles. Los aguacates,
citricos presentan un enome

pasifloras ¥
en productos transformados, siempre gque se

cficiencia en toda la cadena de valor.

wiupleads productes L6111




2018

Polo Otero, 1. L.,
Ramos Ruiz, J. L.,
Arrieta Barcasnegras,
AL A, & Ramirez
Arbelaez, N.

Impacto de la

econdmice

novvacion sobre 1a conducta
exportadora en ¢l sector de alimentos ¥
bebidas de colombia. Revista de an

Blusca identificar ¢l impacto que ticnen los
distintos tipos de innovacidn respecto de la
realizacidn de exportaciones en la industria de
al o ¥ bebidas de Colombia

La aplicaciém del método de propensity soore

tiene un efocto significative en 1a conducta

marckin g revela gue solo la innovacién teenoldgica

Particularmente, 1a innovacién en producto
impacta ivamente la intemarional izacion
de las empresas grandes, mientras que la
innovacién en procesos lo hac

Diferencias en la orientacid
innowvadora explican la b
en los impactos obte
empresarial ¥ tipo de innovacion

cn las Pymes,
1 estratégica e

phplecript=sci_arttext&pid=

0201 EOD0 1 DD0EGS Ing=2
nénm=isoftlng=en

B-

2016

Ruiz-Cedefto, 5. del M.

El Sector Agroalimentario ¥

competitividad a partir de modelos
asociativos [The agrifood sector and its
competitiveness from associative models].

Ingeniera Industrial, 37(3).

Sec enfatizd en la importancia que tiene 1la
ltura en €l desamollo de los pai

s ¥ el
5 de las causas que han impedido s
uys solucién apuntd hacia la integracién
de todos los actores sociales: campesinos,

comerciantes, industriales, sociedad en general ¥

gohi

cmd.

St realizd un estudio descriptive, con una rev

idm
exhaustiva de la literatura en ¢l tema, asi como €l
uso de los métedos: andlisis documental, andl
sintesiz en la revizidn de los presupuestos.

Las conclusiones sentaron la neccsidad de que

para formar las cadenas de valor, los pequel
productones deben desarrollar €] agronegocio v,
«con ¢llo, un nuevo modelo asociativo que les
pormita mejorar su capacidad de negociacidn ¥
convertitse en interlocutores legitimos ante ¢l
gobiemo ¥ ¢l soctor privado.

2,

£15-593620160

plecript=sci_arttext@pid=51
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2019

Areguipa-Santo, B. M.,
Mancheno, M. T, &
Villalba-Miranda, R. F.

Exw
Diversificacién de productos y satisfaccién
del consumidor en almacenes de la zona 3
e Ecuador

Analizar 1a estructura y contribuecidn del sector

Explorar como la diversificacién ha cambiado
los términes de competencia, enfocindose en las

enirada a nuevos mercados y minimiza riesgos.

Los objetives del estudio son:

oomercial en la Zona 3 de Ecuador al PIB.
;aluar la competitividad del comencio en paises
latincamericanos en vias de desamrollo,
Investigar las estrategias de diversificacion
utilizadas por las cmpresas en la Fona 3.

necesidades del consumidor.
Examinar edmao la diversificacién facilita la

La metodologi-a aplicada estéh enmarcada en una
caracterizacin descriptiva de segundo nivel, ha
tomado como referencia tres fuentes de andlisis:

Investigacién de Campo para definir la estroctura

del mercado en Almacenes comercizles en la zona 3.

Andlisis Tedrico ¥ Bibliogrifion de los téminos.
Andlisis Cronolégico Tedrico retrospectivo

El estudio resaltd la importancia de la
diversificacién como una estrategia clave para
la competitividad ¥ sostenibilidad en mercados

emergentes, ¥ detalld la contribucién
significativa del comercio en 1a Zona 3 al PIB
de Ecuador.

Sdnchez Peflaloza, M. Y.,
Garzfin Montealegre, V.
1., Prado Carpio, E. C.,
& Carvajal Romero, H.

R.

Desarrollo de la competitividad en Ecuador
a través del valor agregado en € sector
cacantero. Ciencia Lating Revista
Cientifica Multidisciplinar, 7(1), 1124-
1139,

SECLOT Cacantero ecuatoriano, ¥ los planes que e

€l objetivo de analizar ¢l

han generado desde la administracién de Rafarl
Cormrea en 2009 hasta la actualidad, con la
finalidad de desarmrollar su competitividad
mediante ¢l
walor agregado.

El método aplicado en esta
investigaciém s el analitico y a través de paginas
oficiales del gobiemo y trabajos relacionados sc
ha conseguido la informacion

La exportacidn de cacan con valor agregado
solo es una altemativa para gue ¢l pais
desamolle su competitividad frente al mereado
global. Se debe continuar trabajando por
orecer econdmicamente a través de este apartado

¥ €N Més opeiones que permitan al
Ecuador mejorar ¥ desarmollarse frente a las
competencias, Todas las estrategias deben
ser ¢jocutadas con seguridad, ser conscientes
QU £C CUCTIA COM WA gran base
materia prima y trabajar por constituir un sector
cficaz gque beneficie a las familias
involucradas v al pais en general.
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2008

Sousa C. M. P.,
Martinez-Lapez, F. 1., &
Coclho, F.

The determinants of export performance: A
review of the research in the literature
between 1998 and 2005, Intermational

Joumnal of Management Reviews, 10{4),
343

Revisar y sintetizar €] conocimiento existente
sobre los determinantes del rendimiento de
exportacién, cvaluando la literatura publicada
entre 1998 y 2005 para identificar patrones y
tendencias en 1a investigacidn, Ademds,

la literatura para mejorar ¢l desamollo tobrico ¥
prictico en €l campo.

identificar dreas de fragmentacién v diversidad en

Revisién de 1a literatura: Se evaluaron 52 articulos
publicados entre 1998 y 2005 sobre las
determinantes del rendimiento de exportacidn.
Evaluacién de estudios: Se analizaron aspectos
oomo ¢l pais de origen, seetor de enfoque, tamaio
de las empresas, tamaiio de la muestra,
metodologia de recoleccidn de datos, unidad de
andlisis, sofisticacién estadistica y uso de variahles
e control ¥ moderadoras

La mayoria de los estudios se realizaron fuera
de los EE. UL ¥ s¢ contramn en cmpresss
manufactureras, con pocos sobre el sector de
servicios. La mayoria se enfood en empresas

poqueitas ¥ madianas, con un tamaio de
mucsira en aumento. Ninguno recopild datos
de més de un informante por empresa. Crece ¢l
uso de la empresa exportadora como unidad de
andlisis y ha mejorado 1a sofisticacion
estadistica. Se ha incrementado el uso de
varishles de control y moderadoras, y més
estudios incluyen ¢l entomo externo cn sus
maodelos. La orientacién al mercado emerge
como un determinante clave del rendimiento de
cxportacion.

2370. 20080023
2x

hitps:/'onlineli .00
. dhisahe 10,1111/, | 468-

2370.2008. 00232 x

2020

Michacl Morris, Ashwini
Reckha Schastian y
Wiviana Maria Eugenia
Perego

Panoramas Alimentarios Futuros:
Reimaginando 1a agricultura en América
Latina y el Caribe.

El objetivo principal del estudio es analizar
criticamente los logros, desafios ¥ perspectivas
de la agricultura ¥ los sistemas alimentarios en

América Latina y el Caribe {ALC). Se busca
cvaluar 1a realidad actual del sector, mas alld de
la imagen piblica de éxito, considerando las
impactos ambientales, sociales y econdmicos
que penera.

El estudio se basa en una revisidn exhaustiva de
literatura cientifica, informes téenicos, datos
cstadisticos y estudios de caso relevantes. Se
emplea un andlisis eritico y reflexivoe de la
informacién, considerando diferentes perspoctivas y
enfogques.

La agricultura de ALC ha sido fundamental
para alimentar a una poblacidn en rApido
crocimiento, impulsar ¢l desamollo ccondmico
w reducir el hambre a nivel global.

La regién ha logrado un superdvit de
produceién de alimentos, convirtiéndose en un
importante exportador a nivel mundial.

20

2024

OECD. {s. £).

El futuro de la alimentacion y la agricultura

Tiene como abjetivo principal comprender las
tendencias futuras del sistema, identificar los
desafios y oportunidades gue enfrenta, ovaluar ol
papel de las politicas gubemamentales y
PrOPONCT cstrategias para un sistema més
sostenible, resiliente y equitativo.

El estudio s¢ basa en un andlisis exhaustivo de
datos ¢ informacién sobre 12 demanda de alimentos,
la produccidn agricola, la pesca y el comercio
internacional .

Se utilizan modelos cconométricos ¥ provecciones
e crocimiento poblacionsl para estimar la demanda
firtura de productos bisicos.

Se analizan las tendencias en la produccidn agricola
¥ pesquera, considerando factores como la
tocnologia, los rocurses naturales v las politicas
gubemamentales.

La demanda de alimentos, productos agrieolas
¥ productos pesquenss oontinuard creciendo
durante 1a préxima década, aungue a un ritmo
mis lento que en ¢l pasado reciente.

La principal excepeidn a esta desaceleracidn s
la demanda de productos Licteos frescos, que se
cspera que aumente significativamente en India
debido al erecimiento de la poblacidn y el
aumento de los ingresos.

La mayor parte de la demanda adicional de
alimentos provendrd de China, India y Africa
subsshariana.

Los mercados de productos basicos se

‘hittps:dwww. ocod. orgagricul
ture/entendiendo-¢l-sistema-
alimentario-global/el -futiro-
de-la-alimentacion-y-la-
agricultura’
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2021

Crganizacién de las
Maciones Unidas para la
Ali

entacién y la
Agricultura.

El estado mundial de 1a agricultura y l1a
alimentacién 2021.

nivel global ¥ nacional en €] contexto de la
pandemia COVID-19 ¥ otros desafios
emergentes. Busea identificar las

su resiliencia, eficiencia, sostenibilidad e
inclusividad.

El estudio tiene como objetivo principal analizar
la resiliencia de los sistemas agroalimentarios a

vulnershilidades ¥ tensiones que enfrentan estos
sistemas, as{ como las opciones para fortalecer

dates ¢ informacién sobre los sistemas
agroalimentarios & nivel global ¥ nacional.

medir la resiliencia de los sistemas

¥ tensiones.

El estudio se basa en un andlisis exhaustivo de

Se utiliza una metodologia de indicadores para

agroalimentarios, considerando aspectos como la wariaciones significativas entre paises, lo gque
solidez de la produccién primaria, 1a disponibilidad

de alimentos, €] acceso fisico y econdmico a los
mizmas, ¥ la capacidad de shsorber perturbaciones

La pandemia COVID-19 ha puesto de
manifiesto la vulnerabilidad de los sistemas
agroalimentarios a las perturbaciones y
tensiones, lo que ha generado un aumento de la
inseguridad alimentaria ¥ la malnutricién a
nivel global.

Les indicadores de resiliencia de los sistemas
agroalimentarios a nivel nacional revelan

refleja diferentes niveles de capacidad para
ahsorber shocks y tensiones.
Las cadenas de sumi

istro de al
enfrentan a diversas vulnerabilidades, como la
dependencia de insumos extemos, 1la

concentracién de actores clave y 1a fragilidad de
la infracstructura logistica.

hity enknowledpe. fo.
p'handle’20. 500, 14283 /chadq

e. fao.or

s

2022

Programa de las Maciones
Unidas para ¢l Medio

N nutricidn
Ambi

El estado de la seguridad alimentaria y la

El estudio tiene como objetivo principal evaluar
€l progreso realizado hacia el cumplimiento del
Ohjetivo de Diesarmollo Sostenible {ODS) 2:

"Pomer fin al hambre, lograr la seguridad
alimentaria y 1a mejora de la nutricidn y
promaover a agricultura sostenible” en el
contexto del informe de este afio sobre ¢l kambre
¥ 1a malnutricién en ¢l mundo. Busca identificar
los desafios y obstaculos q

mpiden ¢l avance
hacia la meta de hambre cero, v analizar las
medidas necesarias para acelerar el progreso.

El estudio se basa en un andlisis de datos ¢
informaciém sobre la seguridad alimentaria y 1a
nutricién a nivel global y regional.

Se utilizan indicadores como la prevalencia del
hambre, 1a deficiencia de micronutrientes ¥ 1a tasa
de retraso del crecimi

to infantil para medir el
progreso hacia ¢l ODS 2.
Se analiza la evolucidn de estos indicadores en el

tiempo, considerando las diferentes regiones del

mundo ¥ los grupes de poblacién més vulnerables.

El informe de este afbo confima que €] mundo

estd retrocediendo en sus esfierzos por acabar

con ¢l hambre, la inseguridad alimentaria y 1a
malnutriciém en todas sus formas.

A pesar de algunos avances on los Gltimos

aftos, ¢l nimern de personas que padecen
hambre crimica a nivel global ha aumentado en
los dltimos ceatro aftos, |legando a 828
millones de personas en 2021,
La pandemia de COVID-19, los conflictos y el
cambio climético han exacerbado la situacién,
empujando a millones de personas més ala

inseguridad alimentaria.

https:Vopenknowledee. fao. or
phandle20. 500. 14283 /el
30es
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2022

Roche, E. J., Macas, A.

A, Maria, I, Yépez, R.,

Aguilar, P., & Moncada,
A K (s £).

Estudio de mereado de las cadenas
agroalimentarias del Ecuador’ Versidn
Piiblica Informe SCPM-IGT-INAC-3-2022

El estudio tiene como objetivos principales:

Analizar 1a produceidn agricola ¢
industrislizacién de cereales {trigo y amoz),
hortalizas (papa chola, tomate rifién y cebolls) ¥
cémicos {came de res, came de pollo, atin y
huevos) en Ecuador.

Evaluar ¢l fincionamiento de los cados de
estos productos agroalimentarios.
Identificar los riesgos que podrian existir
actualmente para la competencia en dichos
mercados.

Examinar la importancia del soctor
agroalimentario para la econamia ecuatoriana.

El estudio se baza en una metodologia de

investigacion cuslitativa y cuantitativa, que incluye:

Revisién de literatura: Se revisaron estudios,
informes y datos oficiales relacionados con 1a
produecidn agricola, 1a industrializacién y los
mercados de los productos seleoccionados.
Andlisis de datos secundarios: Se analizaron datos
ecstadisticos sobre produecidn, precios, comercio y
consuma de los productos estudiados.

La agricultura, 1a produccién de alimentos y
los sistemas alimentarios son fundamentales
para la seguridad alimentaria, ¢l desamollo
ccondmico ¥ la generacién de emploo en todo
el mundo.

En Ecuador, €l sector agroalimentario
TEpI ta ¢l &,04% del PIB y el 32,2% del
empleo total. Los sistemas agroalimentarios
enfrentan una serie de desafios complejos,
coma:

La cscasez de recursos naturales (agua, tiems) y
¢l cambio climético.

La volatilidad de los precios de los alimentos y
la competencia desleal en los mencados.

La degradacién ambiental y la péndida de
biodiversidad.

La persistencia del hambre, 1a inseguridad
alimentaria ¥ 1a malnutricidn.

https:iwww soe. mob.ec/sitiod

wp-
content'uploads/ 200 3/ VEst

udig-de-mercado-d
cadenas-aproalimentarias-del-

24

2021

Corparacién Financiera
Internacional .

Creating Markets in Ecuador

Los principales objetivos son analizar las
limitaciones gue enfrenta €l soctor privade en
Ecuadar.
Identificar oportunidades para €l ereci
soCtor privado.
Formular recomendaciones para mejorar el
entomo empresarial para el sector privado.

nto del

El informe com metadologia revisa los datos y
andlisis existentes sobre 1a economia y el sector
privado de Ecuador, asi como
también s¢ basa en la experiencia del personal del
Banco Mundial ¥ consultores familiarizades con
Ecuador.

El informe considera €] impacto de 1a pandemia del
COVID-19 en ¢l sector privado.

El informe encuentra que €l sector privado de
Ecuador cstd limitado por una serie de factores,
entre ellos:

La inestabilidad ¢ incertidumbre en las
politicas piblicas.

Restricciones al comercio ¥ 1a inversién.
Rigidez del mereado laboral.

Un sector financiers débil.

Un entoma empresarial difieil.

El informe también identifica una serie de
aportunidades para el sector privade, como:
‘Crocimiento en 1a mineria y las exportaciones
de productos agricolas perecederns.
Desarrollo del sector turistico.

dam/i fo/'doc’'merticped-
ecuador. pdf
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1 2018 o L . o . )
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Banoo Central del Ecuador
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Caribe. Comisién Econdmica para
América Latin 1 Caribe (CEPAL).
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