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INDICE

Esta investigacion abordd el sindrome del impostor como una experiencia que
afecta el bienestar emocional y profesional de jévenes adultos, al generar dudas
constantes sobre sus logros y capacidades. Desde el disefio grafico, se plante6
una respuesta que integrd teorfas de la psicologia desarrolladas en el marco teo-
rico, referentes de disefio, entrevistas especializadas y herramientas de disefio
editorial e interactivo. El resultado fue un journal impreso con enfoque intros-
pectivo, que combina contenidos tedricos, actividades practicas y elementos fi-
sicos manipulables. Se busc6 crear una experiencia de lectura activa y cercana,
que acompane al lector en la resignificacion de su vivencia impostora.

Palabras clave

Journal terapéutico, miedo al fracaso, bienestar emocional,
procesos introspectivos, actividades reflexivas.
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Resumen.



00 Introduccion

Abstract.

INDICE

This research explores impostor syndrome as an experience that affects the
emotional and professional well-being of young adults, generating constant
doubt about their achievements and abilities. From a graphic design perspec-
tive, it proposes a response that integrates psychological theories developed
in the theoretical framework, design references, expert interviews, and edito-
rial-interactive tools. The result is a printed journal with an introspective focus,
combining theoretical content, practical activities, and physical interactive ele-
ments. The goal is to create an active and personalized reading experience that
supports the reader in understanding and reinterpreting their impostor expe-
rience from a more compassionate and constructive perspective.

Key words

Therapeutic journal, fear of failure, emotional well-being,
introspective processes, reflective activities.
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