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RESUMEN

La presente investigacion analiz6 la aplicacion del incentivo tributario al deporte en las
empresas de Cuenca durante el periodo 2021-2024, en el marco de las politicas publicas
orientadas a promover la inversion privada en el desarrollo deportivo. El objetivo general
consistio en examinar la aplicacion del incentivo, identificando sus principales factores
de acceso, nivel de uso y efectividad en el contexto local. Tedricamente, el estudio se
sustent6 en el enfoque de evaluacion de politicas publicas, con énfasis en las dimensiones
de implementacion, nivel de aplicacion y efectividad, asi como en aportes sobre carga
administrativa y patrocinio deportivo. Metodologicamente, se desarrolld un enfoque
mixto con predominio cualitativo, mediante revision documental de normativa e informes
oficiales del Ministerio del Deporte, entrevistas semiestructuradas a deportistas y
representantes empresariales, y sistematizacion de respuestas obtenidas a partir de
cuestionarios con escalas tipo Likert. Los resultados evidenciaron que el incentivo es
valorado positivamente por deportistas y empresas; sin embargo, su aplicacion efectiva
depende de factores como la difusion institucional, la complejidad administrativa, el
acceso a asesoria técnica, la existencia de utilidades empresariales y el capital relacional
de los actores involucrados. Asimismo, los datos institucionales mostraron una brecha
entre los montos calificados y los efectivamente ejecutados, lo que refuerza las
limitaciones identificadas en la practica. En conclusion, el incentivo constituye una
herramienta relevante de articulacién entre sector publico y privado, pero requiere
mejoras en gestion, difusion y accesibilidad para garantizar una implementacién mas

equitativa y eficiente.

Palabras clave: empresas, incentivo tributario, politicas publicas, patrocinio deportivo,

tributacion, evaluacion de politicas.
ABSTRACT

This study analyzed the application of the tax incentive for sports in companies located
in Cuenca during the 2021-2024 period, within the framework of public policies aimed
at promoting private investment in sports development. The general objective was to
examine the application of the incentive by identifying its main factors of access, level of
use, and effectiveness in the local context. The study was theoretically based on the public

policy evaluation approach, with emphasis on the dimensions of implementation, level of



application, and effectiveness, as well as contributions related to administrative burden
and sports sponsorship. Methodologically, a mixed approach with qualitative
predominance was developed through documentary review of regulations and official
reports from the Ministry of Sports, semi-structured interviews with athletes and business
representatives, and systematization of responses obtained from questionnaires using
Likert-type scales. The results showed that the incentive is positively valued by both
athletes and companies; however, its effective application depends on factors such as
institutional dissemination, administrative complexity, access to technical advice, the
existence of business profits, and the relational capital of the actors involved. Likewise,
official data showed a gap between the amounts approved and those effectively executed,
which reinforces the limitations identified in practice. In conclusion, the incentive
constitutes a relevant tool for linking the public and private sectors, but it requires
improvements in management, dissemination, and accessibility to ensure a more

equitable and efficient implementation.

Keywords: companies, policy evaluation, public policy, sports sponsorship, tax

incentive, taxation
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